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About This Report

This annual report published by Cheung Kong Graduate School of
Business is a record of the school's progress in 2009 towards its goal
of becoming a new-generation business school with global vision and
educating world class enterpreneurs in China and beyond.

Report Period: January 1, 2009 to December 31, 2009. Some of its
content may extend beyond the aforementioned period of time.

Report Frequency: Cheung Kong Graduate School of Business
Annual Report is released every year.

Objects of the Report: This report covers Cheung Kong Graduate
School of Business as a whole including all its branch organizations.

Availability of Report: Please log on to http://www.ckgsb.edu.cn to
access the on-line edition of this report as well as further information

about Cheung Kong Graduate School of Business.

Contact: Yu Nan or Craig Watts

Cheung Kong Graduate School of Business

Tel: 86-10-8518 8858 Fax: 86-10-8518 6800
Email: report@ckgsb.edu.cn
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Message from the Dean

The speed and significance of China’s rise continues to take both China and
the outside world by surprise. In a parallel emergence, the Beijing-based
Cheung Kong Graduate School of Business has established itself as the
leading business school in China and entered the global spotlight in just

seven short years.

China and other emerging markets differ from developed markets in significant ways,
including the pace of change, rudimentary infrastructure development, the active
role of government, and the size and diversity of key players like family businesses
and state-owned enterprises. In short, mainstream business education and literature

fail to grasp China's complexity and dynamism.

Cheung Kong professors provide in-depth analysis of the dynamics of
competition and collaboration among the three key players in the China

market: state-owned enterprises (SOEs), private and family-run businesses,
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and multinational corporations (MNCs). Our faculty focuses on how the leading MNCs are
integrating their operations in China into their global undertaking. Another area of expertise
is research on the rise and globalization of Chinese companies, a fundamental force that will
shape the future of global commerce.

While meeting standards of teaching and research excellence established in world-class
business schools in North America and Europe, the Cheung Kong educational experience
is not a mere copy or a transplant of those systems, but rather a unique center of research
and knowledge dissemination on China-related topics that is essential to prepare students to
better grasp opportunities presented by China’s economic transformation.

With the help of the innovative thinking of our world-class faculty, Cheung Kong EMBA,
MBA and Executive Education programs have already become leading business education
offerings in Asia. Moreover, with program partnerships at Columbia University, INSEAD, and
the Swiss management school IMD, Cheung Kong has developed strong relations across
the board. In May 2009, Cheung Kong initiated a new graduate program, the fully employed
Finance MBA program, with the aim of equipping a group of outward minded young finance
professionals with the managerial skills and the research-based knowledge at the forefront of
China’s field of finance.In 2010, Cheung Kong GSB will open a Chinese language Executive
MBA program in Paris, France. This program will create the chance for Chinese business
leaders in Europe to build their capacity for change and new competitive strengths, by
offering fresh perspectives and new policies to help them navigate the newly globalized

world.

In addition, we incorporate Chinese language and culture, and humanities (religions and
history in particular) into our curriculum, elements that are crucial for developing future
business leaders who are globally adaptive, and with a full sense of responsibility. The future
business leaders we envision are those who are globally competitive and with big hearts and

souls.

Finally | want to emphasize the strength of the Cheung Kong Alumni network, which after
just six years, is arguably the strongest and most influential in Greater China. This powerful
network is extending into East Asia, India, and to overseas Chinese communities across the

globe. Cheung Kong Alumni are working to make business an agent for social good in the

it

Xiang Bing. Dean. Cheung Kong Graduate School of Business

region and beyond.

We invite you to join us on this exciting venture.
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Opened in Beijing in November 2002 by billionaire philanthropist Mr. Li Ka-shing's
charitable foundation, Cheung Kong Graduate School of Business is China’s first
private, non-profit, and independent business school. Headquartered in Beijing with
campuses in Shanghai and Guangzhou, Cheung Kong GSB offers MBA, EMBA, and
Executive Education Programs.

The Cheung Kong Difference
Cheung Kong Faculty

Cheung Kong Graduate School of Business is China’s first “faculty-governed”
business school. Our greatest strength is the growing number of world class
professors who have joined us in Beijing from the faculties of schools such as
Wharton, Stanford, INSEAD, NYU, and Yale. Cheung Kong professors serve on
the editorial boards of the most influential journals including the American
Economic Review and Marketing Science, and publish research in top
academic journals at rates comparable with those of top 20 business schools

worldwide.

Cheung Kong faculty, largely born and raised in China before being educated
by some of the best schools in the West, understand the intricacies of Chinese
commerce. Their ability to see the world from both Western and Chinese
perspectives, combined with their research on Chinese companies and their
interactions with Chinese executives, makes our faculty uniquely positioned to

help Westerners understand China.

— About Cheung K
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— About Cheung Kong GSB

Alumni

The Cheung Kong faculty is matched by our student body of top executives on the front lines
of Chinese business. The spirited classroom discussion that occurs when these two forces are
matched generates original knowledge and thinking on Chinese business and fosters a sense
of loyalty and bonding that extends throughout the alumni network.

Cheung Kong GSB stands out as the preferred learning platform for the most influential figures
in China business, including Jack Ma of Alibaba, Jason Jiang of Focus Media, and Fu Chengyu
of CNOOC. The Cheung Kong Alumni Network is developing into the most powerful in the
region.

China Insight

How to compete in the China market constitutes a key to future success for many corporations.
Despite this fact, the body of knowledge on the dynamics of competition and collaboration in

China remains rudimentary.

Cheung Kong GSB students enjoy a China-relevant curriculum that includes strategy courses on the
Globalization of Chinese Companies, finance courses on Chinese Capital Markets, and leadership
courses on Confucian Humanism. Cheung Kong faculty lead classroom discussions on the dynamics
of competition and collaboration in China as well as the global ramifications of the rise of Chinese
companies, drawing on China-focused case studies that highlight our China research and the unique
perspective of our faculty on doing business in China.

Global Knowledge

Cheung Kong Graduate School of Business has four core programs: MBA, Finance MBA,
EMBA, and Executive Education. Of these, the entirely English-language MBA has as its core
mission the cultivation of China’s next generation of business leaders. World-class resources,
carefully developed curriculum, talented classmates, and individualized career advice make
the Cheung Kong MBA a leader in business education in China. The Cheung Kong MBA
already leads over 70 Chinese business schools in terms of leaving salaries. Over 45% of
students will have the chance to study at top US and European business schools for a semester
during their 12 month program. The new Finance MBA is China's first specialized MBA course
for professionals in financial industries.

The Cheung Kong EMBA is the most respected executive level business education program for
Chinese senior executives. From November 2002 to October 2009, the program has already
delivered a first class education to 2600 talented professionals. 76% of accepted participants in
the program are at vice president level and above, from Chinese and multinational companies.
No matter the diversity of their company background or geographical location, the EMBA
students accepted to study are all at the very highest echelons of their firms and industries.
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Faculty

Although the concept is somewhat foreign to China, Cheung Kong GSB understands the
importance of Faculty Governance, which it has been practicing since the School's founding.

A committee of core Cheung Kong professors makes key decisions on academic activities,
HR, and teaching programs. This system not only ensures a flexible platform for professors to
contribute their wisdom, but also makes full use of faculty managerial competence.

The Cheung Kong team of outstanding professors has become one of the most important
differentiating strategies for the sustainable development of the School. Drawing on expertise
in their particular fields, these professors seek in-depth understanding of management
practices in Greater China, and progressively develop new insights, thoughts and solutions
applicable to managerial practice in China.

By the end of 2009, Cheung Kong GSB had a total of 24 full-time professors and over 20
visiting professors, almost all of whom are Chinese. They came from prestigious business
schools such as Harvard, Stanford, Wharton, UC-Berkeley, UCLA, NYU, and INSEAD. They
returned to China not only to conduct academic research on an important emerging economy,
but also to join Cheung Kong GSB in pursuit of its dream to become a “new-generation
business school with global vision.”

iE

SB in 2009
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Academic Events at Cheung Kong in 2009

A\ January 5-6, 2009-International Business School Case Challenge held in Beijing

Microsoft sponsored Cheung Kong GSB's second annual International Business School Case
Challenge held in Beijing. Over 60 MBA students from 12 elite global business schools
competed in front of an audience of nearly 500 for a $20,000 cash prize presented by top
Microsoft executives flown in from headquarters to judge the winners.

A January 9, 2009 - The 2009 Cheung Kong Sanya Forum and Cheung Kong “People of
the Year” Awards

The 2009 Cheung Kong Sanya Forum and Cheung Kong “People of the Year” Awards were
held, focusing on how China and the World should best get over the financial crisis and enter

the new year in a positive frame of mind.

A\ January 10, 2009 - The 2009 Cheung Kong MNC Roundtable Held at the Ritz Carlton
Hotel, Yalong Bay, Sanya

The 2009 Cheung Kong MNC Roundtable was held in Sanya, with Cheung Kong Country
Manager Program participants, professors, alumni and senior multinational company
representatives in China in active discussion.

A\ 18 February -'The Origins of Carbon Credits Trading, Current Status and Future
Prospects’ Open Lecture

Frank Joshua, a pioneer of carbon trading while working at the UN on climate change issues,
gave an open lecture in Beijing on the topic, ‘'The Origins of Carbon Credits Trading, Current
Status and Future Prospects.’

A\ February 19, 2009 - The 3rd Annual Cheung Kong Art Collection Business Forum

The 3rd Annual Cheung Kong Art Collection Business Forum was held in Beijing, with Professor
Mei Jianping and famous art association leaders and artists as speakers, and with the Chang'an
Club as core supporting entity.

A\ March 24, 2009 - The 2009 Cheung Kong Shenzhen Roundtable

The 2009 Cheung Kong Shenzhen Roundtable was held in Shenzhen, with Cheung Kong as
main organizer, and Shenzhen business associations as supporting partners. Almost 70 leading
SME entrepreneurs entered into debate with the Cheung Kong Dean and professors on
China's entrepreneurs’ innovative ideas to overcome the global financial crisis.

A\ March 26, 2009 - The Cheung Kong Pioneering Management Forum was Held in
Shanghai

This forum was held with Shanghai business associations and Cheung Kong Shanghai alumni
as supporting partners.
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A\ April 15,2009 - A Cheung Kong Pioneering Management Forum was Held in Changsha

In order to promote development of Chinese enterprises, Cheung Kong GSB held a special
Pioneering Management Forum, for the second time this year, after the successful forum in
Shanghai. The forum was sponsored in cooperation between Cheung Kong GSB and the
local government of Hunan Province, the National Investment Committee of Hunan Province,
the Communist Youth League of China of Hunan Province, Hunan Youth Federation, Hunan
Federation of Industry and Commerce, Hunan Province Broadcasting and TV Bureau and
alumni of Cheung Kong GSB of Hunan Province.

A\ 15 April -'Spring in the Chinese Economy’ Open Lecture

A dialogue on ‘Spring in the Chinese Economy’ between Professor Mei Jianping and the Wall
Street Journal's Andrew Batson at the Beijing campus for an audience of English speakers
based in Beijing.

A 13 May -"Japan's Way Out-The World Financial Crisis from a Japanese Perspective”
Open Lecture

Cheung Kong Open Lecture on Japan's Way Out- The World Financial Crisis from a Japanese
Perspective’ with Distinguished Speaker: Daisuke Kotegawa, Executive Director for Japan at

the International Monetary Fund in Washington.

£\ May 19, 2009 - ‘Cheung Kong Real Estate Salon’ was Held on the Beijing Campus

This activity welcomed Vice President Mr. Wang Ou, of the newly founded (10th April 2009)
Securities Supervision Commission Real Estate Investment Trust (REITs), Professor Mei Jianping,
Head of the Cheung Kong Center for Real Estate Research, students of the China CEO
program at Cheung Kong GSB; Mr Feng Lun, Chairman of Beijing Vantone Industrial Co., Ltd.,
80 alumni of Cheung Kong GSB from the real estate industry, and senior managers of the ‘China
Real Estate (REITs) Market Review and Outlook’ group.

A 2 June - Financial Markets - The Rise of China and the London Opportunity
Distinguished Speaker Lecture

Alderman lan Luder, the 681st Lord Mayor of the City of London spoke on China and London
Financial Relations, saying that, despite the crisis, London remains a robust and open capital-
raising centre, London has advantages beyond its capital markets (location, language, law) and
that the rise of Asia is good for London and creates a win-win partnership situation.

A\ June - US Financial Markets and Corporate Social Responsibility Breakfast Seminar

A breakfast seminar hosted by Cheung Kong Professor Li Wei and Citibank’s Mr. Thomas
Glaessner for 15 senior executives on the topic, "US Financial Markets and Corporate Social
Responsibility” was held at the Grand Hyatt Hotel at Oriental Plaza.

A\ 16 June - "How MNCs Can Best Weather the Storm in China” Open Lecture

2009 Cheung Kong Executive Roundtable entitled, 'How MNCs Can Best Weather the Storm in
China’ was held in Shanghai.
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A\ June 29, 2009 - 1st Cheung Kong GSB Marketing Research Forum was Held on the
Beijing Campus

The 1st Cheung Kong GSB Marketing Research Forum was organized by Cheung Kong
professors Jing Bing, Sun Baohong and Zhao Hao. It was the first group activity after the
Customer Information Management Center for Emerging Markets was set up at Cheung
Kong. American and European famous scholars of marketing together with Chinese scholars

presented their most recent research results over two days of sessions and meetings.

A\ July 6-8, 2009 - Overseas Chinese Scholars Association in Management Science and
Engineering Conference (OCSAMSE), 2nd Annual International Conference was Held in
Shanghai

This annual conference welcomed worldwide top scholars and outstanding entrepreneurs to
participate and jointly investigate aspects of management and frontline business issues. The
conference was sponsored by the Cheung Kong GSB, Overseas Chinese Scholars Association
in Management Science and Engineering Conference is the only representing organization
of present overseas Chinese scholars of Management Science and Engineering. This annual
meeting paid attention to close relationship between theory and practice, rapidly becoming,
within the short time, the top international conference within this field on the domestic market.

A\ July 13, 2009 - Cheung Kong-Mercer China Enterprises ‘Going Global’ Seminar on
Human Resource Strategies was Held in Beijing

Almost 80 heads of human resources departments from China Mobile, PetroChina, Bank of
China, Lenovo, Mengniu, Wumart and other large-scale state and non-state enterprises took
part in this seminar. Wang Yijiang, Ph.D, and professor at Cheung Kong GSB in the Department
of Economics, was able to unite all three state-owned, industry and enterprise leaders in
a discussion of HR systemic planning, staff distribution, training, payment and motivation
bonuses, industrial relations, corporate governance, analyzing HR management core issues
and bringing about considerable interest in the audience.

A\ July 7-10, 2009 - China International Conference in Finance (CICF 2009) Held in
Guangzhou

This annual conference at the China Center for Financial Research (CCFR) at Tsinghua
University, was sponsored by MIT Sloan School of Management and Cheung Kong GSB.
Famous scholars, both from home and abroad, and financial experts joined the conference.
Up until today, this conference can be considered one of the highest level ones held in China,
and the conference with the highest number of participants. This meeting was attended
by Professors Cao Huining, Huang Ming, Mei Jianping, Ou Yanghui and other lecturers of
Cheung Kong GSB. They took part in different specialized forums and exchanged and shared
achievements of the most recent research.
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A July 16-17, 2009 - ‘2nd Cheung Kong GSB Finance Research Summer Camp Seminar
was Held in Guilin

The seminar was organized by Prof. Cao Huining of Finance Department of Cheung Kong GSB.
Many famous schools and colleges’ financial experts, from China and abroad, gathered in
Guilin. They exchanged and investigated new financial developments, new trends and shared

the most recent achievements in research in the financial field.

A\ 21 July -"Japanese Companies Modes of Operation in China” Japanese Open Lecture

“Japanese Companies Modes of Operation in China” (Lecture in Japanese & Chinese) took
place with the moderator being Mr.Hironobu Yasunaga (Media Manbu, General Manager) and
speaker, Wang Zhile (Research fellow of CAITEC, MOFCOM.)

A\ July 31, 2009 - Cheung Kong Xi‘an New Enterprises Forum was Held in Xi‘an

In 2008, Cheung Kong GSB and Shaanxi province government jointly signed an agreement
to undertake a ‘Cheung Kong GSB-Shaanxi pilot talent development program’, regarded as a
very important project of cooperation. This forum reflected the very real concern and attention
of Cheung Kong GSB towards the Shaanxi economy. At present, Cheung Kong GSB has an
office in Xi'an, Shaanxi province that aims to help the economy in Western China, by providing

knowledge at the global level, and promoting healthy and quick economic development.

A\ August 1, 2009 - ‘'The Promotion and Inheritance of a New Business Culture’ at the
2009 Cheung Kong Summit Held in Wenzhou

At this forum, Cheung Kong GSB not only aimed to look at the Wenzhou area economic
development problems, but also looked into Yangtze River Delta area enterprise management.
Prof. Zeng Ming of the Strategy Department at Cheung Kong GSB and at the same time
Alibaba Group vice-president spoke on the topic, ‘The dawn of the new business culture’ and
expressed his view that: ‘The information age business model, is an individualized marketing

model with a large scale base, and that's the future’s most important trend".

A\ August 3, 2009 - Cheung Kong Family Enterprise Salon Held on the Cheung Kong
Guangzhou Campus

The salon main topic was ‘Reforms and innovations of Property Rights in Family Enterprise’.
Prof. Teng Bingsheng, associate professor of Strategic Management at Cheung Kong
GSB and Associate Dean about this subject made a speech, 'Management of Chinese
Family Enterprises’, describing the current situation of family enterprise development, and
systematizing types and characteristics of family business. Prof. Zhou Chunsheng of the
Finance Department of Cheung Kong GSB made a speech, ‘Modernizing Management of
Family Enterprises’, summarizing the organization and characteristics of family business and
putting forward effective governing methods. Cheung Kong GSB China CEO program student,
Fujian's Brother Group director, Mr Wu Huaxin, presented in detailed the Brother Group as a
model example of family business establishment, development, integration, restructurization,
and development, gaining a lot of attention from other course participants.
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A\ August 8, 2009 - 2009 The Cheung Kong Pioneering Management Forum Held in
Hohhot, Inner Mongolia

This forum was sponsored by Cheung Kong GSB and the Inner Mongolia Autonomous Region
local government. Prof. Xiang Bing, Dean of Cheung Kong and Prof. Zhou Chunsheng from
Finance Department of Cheung Kong GSB and 400 entrepreneurs from the Inner Mongolian
region took part in forum about problems arising from the global financial crisis. The forum
received the close attention of the Inner Mongolia Autonomous Region local government and

Inner Mongolia enterprises.

A August 20, 2009 ‘2009 The Cheung Kong Summit Forum’ Held in Sun Yat-sen
Memorial Hall, Kunming, Yunnan

Bai Enpei, Party Committee Secretary of Yunnan province and chairman of the Provincial
Standing Committee of the National People's Congress, gave a speech at the forum. Prof. Xiang
Bing, Dean of Cheung Kong GSB and Prof. Huang Ming from Financial Department of Cheung
Kong GSB gave speeches on, ‘World financial crisis and China: Challenge or opportunity?’
and ‘The Chinese economy and financial sector during the crisis’. Economic scholars, business
community, media, 800 people in audience shared forum’s viewpoint. At the end, the forum
also saw donation ceremonies for the ‘Cheung Kong GSB Yunnan Leader Training Fund’,
‘Cheung Kong Public Welfare Fund’ and a provincial donation ceremony for the Cheung Kong

Bo'Ai Elementary School, in Sichuan.

A\ September 5, 2009 - Cheung Kong Family Enterprise Salon held at the Shanghai
campus

The main topic of the discussion session was ‘Modernizing Management Practices in Family
Enterprises’. Prof. Zhou Chunsheng, from the Finance Department of Cheung Kong GSB,
spoke from the point of view of the current situation of managing domestic family enterprises,
and their pros and cons, presenting his own research results. United Hope Group, Vanward
and other outstanding domestic family enterprises, put forward improvement methods and
development directives for family business that they had started to implement. 40 managers
and officers of the family enterprises attended the forum, including Lee Kum Kee, JuneYao

Group, Red Dragonfly Group, Boloni and other well known Chinese firms.

A\ October, 2009 - 40 students and alumni of Cheung Kong GSB attended Cheung Kong
GSB overseas program, visiting the UK

Nearly 40 students and alumni left for the UK to attend for the first time two famous European
educational institutes, LSE and Ashridge, with the Cheung Kong GSB overseas program.
The Cheung Kong overseas program has expanded year on year to accommodate an ever
increasing number of participants from Cheung Kong programs.
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A 4 November - ‘'The Quest for Global Dominance: A Roadmap for Companies’ Open
Lecture

This lecture, with guest lecturer Prof. Anil K. Gupta, Smith School of Business, University of
Maryland, took place on the Beijing Campus.

A November 7 - Cheung Kong Study Trip to Japan

30 teachers and students of Cheung Kong GSB participated in the Japanese expedition
program to Waseda University. 30 lecturers and students from Cheung Kong GSB left for the
13 day trip to Japan for study and travel.

A November 12 - The Next Asia: Opportunities and Challenges for a New Globalization
Open Lecture

Stephen Roach, Morgan Stanley Asia Chairman, talked at the Beijing campus, for MBA students
and select members of the Beijing international business community.

A 16 November -'What's Next for the RMB? Risks and Opportunities’ Open Lecture

Professor Wendy Dobson spoke to a select audience on, ‘What's Next for the RMB? Risks
and Opportunities.” Wendy Dobson is Professor and Director of the Institute for International
Business at the Rotman School of Management, University of Toronto.

A\ December 4, 2009 - ‘China-Japan CEO Forum’ successfully held in Beijing

Cheung Kong Graduate School of Business co-hosted the inaugural China-Japan CEO Forum
in Beijing with the theme "Share Wisdom, Prosper Together". Forum participants agreed the
success of the conference spoke to the incredible potential of China-Japan co-operation in
the business field -- if the two countries' businesses cooperate and learn from each other, an
incredible commercial dynamism will be realized. 90 CEOs from both countries attended,
and participants included: Yasuchika Hasegawa, President and CEO of Japan's Takeda
Pharmaceuticals; Li Dongsheng, Chairman and President of TCL Group; Masakatsu Mori,
Corporate Advisor to Accenture Japan; Yang Wenjun, President of Mengniu Dairy; Kouichi
Ikeda, CEO of Asahi Breweries; and Jin Zhiguo, President of Tsingtao Breweries.

A Societal Influence in 2009

Thanks to powerful assistance from the Li Ka-shing Foundation, first-class professors of
management have joined Cheung Kong GSB as regular faculty members to realize the dream
of "building a world-class business school in China.” The two dozen permanent Cheung Kong
faculty members specialize in seven disciplines: marketing, economics, organization and
strategy, accounting, operations and logistics, finance, humanities and management. Apart
from accomplishments widely recognized in the international academic community, they
bring with them rich teaching experience from prestigious business schools. Armed with deep
insight into western management theories, most have experience in management education,
research, case writing, and project consulting in China, and as a result enjoy close contact with

local enterprises.
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The academic strength of Cheung Kong GSB professors enables them to leverage their unique
perspectives to shed light on a variety of issues relating to China’s economic development
- but from their own unique perspectives. In 2008 Cheung Kong professors published
approximately 100 articles in the high-end financial news media (nearly 400,000 words). In
2009, faculty members were quoted in nearly 90 media articles, totally 230,000 words. Through
their academic wisdom and insight, Cheung Kong GSB professors have established extremely
high reputations among tier-1 Chinese news media including the Economic Observer, the First
Financial Daily, the 21st Century Economic Report, Southern Chinese Weekend, Caijing, and
the Global Entrepreneur.

These strong results were founded on the faculty’s academic capacity and their in-depth study
of the Chinese economy and Chinese enterprises. After joining Cheung Kong GSB, these
professors continued their research in China, looking into puzzling local management issues,
conducting their research with global vision, and continuing to generate forward-looking,
practical, and sometimes revolutionary management thought.

“A new-generation business school with global vision", Cheung Kong GSB has a sense of social
responsibility at the core of its campus culture. World-class Cheung Kong professors not only
assist Chinese enterprises and executives, they also influence China’s academic community.
Their wisdom, effectively disseminated via the mass media, has become a valuable source of
innovative knowledge and business practice.

With their academic prowess and strong sense of social responsibility, Cheung Kong
professors have become a brand in their own right, applying management cases to current
business practice, making appearances in newspaper articles, TV interviews, blogs, and
webcasts. Cheung Kong professors keep a close eye on the latest developments whenever a
new law or regulation takes effect, or changes take place in China and other parts of the world.
They actively voice their opinions, offer their suggestions on China’s macro economic policies
and business practice, and contribute their knowledge and wisdom to social development.
Their voices have become highly convincing footnotes to the dramatically changing global

economy.

Cheung Kong Voices in 2009

In its role as an institute of graduate education, Cheung Kong GSB faculty have actively voiced
their suggestions and opinions on China’s economic reform at this critical stage.

A\ New Business Culture

How to build a great business organization rather than merely accumulate personal wealth?
How to properly use or dispose of one's wealth while still being in pursuit of it? How to boost
an enterprise’s capability for innovation in an environment that lacks success stories of creative
managerial thinking? Cheung Kong professors closely examine critical issues related to new
business culture and new business models. Through the mass media, they enlighten the
general public with their insights.
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More than three decades of reform and opening-up have made China the 3rd largest
economy in the world. Amidst an ongoing global financial crisis, economic restructuring in the
country is still inching ahead. Where should China source the sustainable power needed to
drive reforms over the next 30 years? Does China have the potential to take the lead on global
innovations? In the classroom, in journals and in the press, Cheung Kong professors offer their

opinions on China’s macroeconomic policies.
4

China's overseas mergers and acquisitions have been anything but smooth since the first such
endeavors in 1998. Domestic enterprises have set out since 2008 to fish desired overseas
assets from the wrecks of financial crisis, but most of these efforts have turned out to be in
vain. With their alternative perspectives, Cheung Kong professors provide in-depth analysis on
the "opportunities that come out of crisis."

A

Financial crisis entails substantial reforms in the international financial system. In 2009, the
Chinese government proposed the idea of a “super-sovereign currency” to be used as the
new international reserve. However, such a currency will take a long time to get off the ground.
For their part, Cheung Kong professors are analyzing possibilities for concerted international
financial cooperation and healthy development in international financial markets.

YA

The rapid economic development in China has given birth to an increasing number of private
businesses. Family-owned firms in particular have to address various inherent development
issues resulting from their unique cultural and historical context. To this end, Cheung Kong
GSB offers professional management programs tailored to the needs of family business
operators, and hosts forums on family business management. Cheung Kong professors are
extending intellectual support to family businesses so that they are able to grow and prosper

for centuries to come.
2\

With the vision to "respond to global challenges with global resources" and “competition
among industrial chains," Cheung Kong Dean Xiang Bing continues to track the
developmental paths of Chinese enterprises as they work to integrate global resources. With
cases he developed on companies such as Yunnan Baiyao and China Dongxiang, Professor
Xiang explores the ways Chinese enterprises can integrate global resources. He is also greatly
interested in overseas M&A attempts by Chinese enterprises (such as Chinalco’s equity
participation in Rio Tinto), guiding them through their global integration with his analysis.

Vi

Since its founding, Cheung Kong GSB has stressed global vision, and works to erase academic
boundaries and perceived differences between China and rest of the world. In its six years of
practice, the School has enriched the content of business education, making clear again in
2008 its vision to become a "new-generation business school."
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“Pricing of Complements and Network Effects” (with Nicholas Economides, Stern School of
Business, New York University) in Regulation and the Economic Performance of Communication
and Information Industries, edited by Gerry Faulhaber and Jeffrey Petchey, Edward Elgar.

"Fear of The Unknown: The Effects of Familiarity on Financial Decisions," with David Hirshleifer
& Harold H. Zhang, Review of Finance, forthcoming.

"Portfolio Performance Measurement: A No Arbitrage Bounds Approach," with Dong-Hyun
Ahn & Stephane Chretien, European Financial Managements, vol. 15 (2), pp. 298-339, 2009.

"Differences of Opinion of Public Information and Speculative Trading in Stocks and Options",
with Hui Ou-Yang, Review of Financial Studies, vol. 22(1), pp. 299-335, 2009. (Placed third
in the best paper award at CIFC in 2004 and judged best paper in the “most relevant to
practitioners” category at WFA in 2005.)

“To whom do the positive norm and negative norm of reciprocity apply? Effects of inequitable
offers, relationship, and relational-self orientation”, with Chen, X.& Portnoy, R.,Journal of
Experimental Social Psychology, 45, 24-34, 2009. (This article won the Best Micro paper Award
at the International Conference of Chinese Management Research.)

“What influences how higher status people respond to lower status others? Effects of
procedural fairness, outcome favorability, and concerns about status”, with Blader, S.,

Organizational Science,forthcoming.

“Bringing national culture to the table: Making a difference through cross-cultural differences
and perspectives”, with Leung, K.& Chen, C., The Academy of Management Annals, 3, 217-249,
2009.

"A Theory of Combative Advertising", with Yogesh V. Joshi, Jagmohan S. Raju & Z. John Zhang,
Marketing Science, vol. 28 (1), pp. 1-19, 2009. (Lead Article)

"A Simultaneous Model of Consumer Brand Choice and Negotiated Price", with Sha Yang &
Ying Zhao, Management Science, vol. 54 (3), pp. 538-549, 2008.

"Preferences with Frames: A New Utility Specification that Allows for the Framing of Risks", with
Nicholas Barberis, Journal of Economic Dynamics and Control, vol. 33, pp. 1555-1576, August
2009.

"Stocks as Lotteries: The Implications of Probability Weighting for Security Prices", with
Nicholas Barberis, American Economic Review, vol. 98, pp. 2066-2100, December 2008.

"Putting One-to-One Marketing to Work: Personalization, Customization and Choice, Marketing
Letters", with Neeraj Arora et al., Marketing Letters, vol. 19(3), pp. 305-321, 2008.

i
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"Confidentiality and Information Sharing in Supply Chain Coordination", with H. Zhang,
Management Science, vol. 54 (8), pp. 1467-1481, 2008.

"Tax Structures in Developing Countries: Puzzles and Possible Explanations, " with Roger H.
Gordon, Journal of Public Economics, vol. 93, pp. 855-866, August 2009.

"Maoist Economics”, in The New Palgrave: A Dictionary of Economics, Second Edition. Eds.

Steven N. Durlauf & Lawrence E. Blume. Palgrave Macmillan, 2008.

"Market Integration in Developed and Emerging Markets: Evidence from the CAPM", with
Robert F. Bruner, Mark Kritzman, Sebastien Page, & Simon Myrgren, Emerging Markets Review,
vol. 9, pp. 89-103, 2008.

"Trade, Technology, and China'’s Rising Skill Demand", with Bin Xu, Economics of Transition,
vol. 16, pp. 59-84, January 2008.

“The Forex Forward Puzzle: the Career Risk Hypothesis”, with Piet Sercu, “The Financial Review”,
Vol.44 (3), 371-404, 2009.

“The Forex Forward Puzzle: the Roles of Exchange-Rate Regime and Base-Currency Strength”,
with Piet Sercu, "World Economy”, Vol.32 (7), 1075-1090, 2009.

"On the Relation between Expected Returns and Implied Cost of Capital”, with John Hughes &
Jun Liu, Review of Accounting Studies, 2008.

"On the relation between predictable market returns and predictable analysts’ forecast errors”,
with John Hughes & Wei Su, the Review of Accounting Studies, 2008. Winner of the BGI best

paper award.

"Are executive stock option exercises driven by private information?", with David Aboody,
John Hughes & Wei Su, the Review of Accounting Studies, 2008.

“Information, Expected Utility, and Portfolio Choice", Journal of Financial and Quantitative

Analysis, forthcoming.

"Debt Policy, Corporate Taxes, and Discount Rates", with Mark Grinblatt, Journal of Economic
Theory, vol. 141, pp. 225-254, July 2008.

"On the Relation between Expected Returns and Implied Cost of Capital”, with John Hughes,

conditional acceptance at the Review of Accounting Studies, 2008.

"Behavior Based Manipulation", with Chunsheng Zhou, Journal of Financial Research,

forthcoming.

"Speculative Trading and Stock Prices: An Analysis of Chinese A-B Share Premia", with José
Scheinkman & Wei Xiong, Annals of Economics and Finance, vol. 10, pp. 225-255, 2009.
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“Coordinating Batch Production and Pricing Control of a Make-to-Stock Product”, with L. Chen
and Y. Feng, |EEE Transactions on Automatic Control 54 (2009) 1674-1680.

"The Economic Consequences of Voluntary Auditing”, with In-Mu Haw & Woody Wu, Journal of
Accounting, Auditing and Finance, 2008; 23 (1), 63-93.

"Consumer Purchases of Retailers’ Service Contracts", with Tao Chen & Ajay Kalra, Journal of
Consumer Research, 2009;36 (4), 611-623.

"Lemon’s Market on the Internet: An Empirical Investigation of Signaling Effect on eBay", with
Shibo Li & Kannan Srinivasan, Journal of Marketing, 2009; 73 (1), 75-92

"An Empirical Investigation of the Dynamic Effect of Marlboro’s Permanent Pricing Shift", with
Tao Chen & Vishal Singh, Marketing Science, 2009; 28: 740 - 758.

"Strategic Alliance Termination and Performance: The Role of Task Complexity, Nationality,
and Experience." With McCutchen, W. W. Jr., Swamidass, P. M., Journal of High Technology
Management Research, vol. 18 (2), pp. 191-202, 2008.

"Governance structure choice in strategic alliances: the roles of alliance objectives, alliance
management experience, and international partners”, with Das, T.K., Management Decision,
vol. 45, pp. 725-742, 2008.

"Union Effects on Performance and Workers' Welfare in China", with Yi Lu & Zhigang Tao, China
Economic Review, forthcoming.

"Ownership, Performance and Executive Turnover in China", with Wei Chi, Asian Economic
Review, vol. 20, pp.465-478, 2009.

“Research on the Market Reaction of Stock Recommendation in Financial Media”, Management
World, 2009 (in Chinese).

"Best Execution and Value of Information”, Journal of Tsinghua University (Forthcoming), 2009.

“Some Possible Copulas Between Wealth and Lifetime”, Tsinghua Science and Technology
(Forthcoming), 2009.

"Sequential Product Strategy, Dynamic Market, and Social Welfare", with Sharon Jagpal,
Journal of Business Research, 2009; 62(7), 713-718.

“Behavior Based Manipulation”, with Jianping Mei, Journal of Financial Research, forthcoming.
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Selected Media Citations in 2009

EiET Cao Huining (Henry)

“Long Focused on U.S., Koreans Slowly Warm to China", Korea Times, August 24 2009
"Allianz, AmEx Sell Half of Stakes in China's ICBC ", Agence France-Presse, April 16 2009
"Market Gloom Lifts", China Daily, March 3 2009

#%pk Dong-Sung Cho

"Long Focused on U.S., Koreans Slowly Warm to China", Korea Times, August 24 2009
B8 Huang Ming

"ChiNext A Hit with Chinese Investors", Telegraph, November 4 2009

"Risky Investment Product Backfires on Wealthy", Forbes, September 14 2009
"$7.3 Billion China State Construction IPO Rocks Market", CBS News, July 30 2009
"Why China Works", Newsweek, January 16 2009

filfx Jing Bing

“China Talks Up Product Quality to Boost Exports”, Globe and Mail, December 4 2009
XUZ Liu Jing

"China to Have Bigger Say in IMF", China Daily, May 14 2009

"Shanghai Float Unlikely for Foreign Firms", China Daily, May 8 2009

"China's Tax Breaks May Raise Tensions with Partners", Business Daily, April 9 2009
(% Li Wei

"Rio Tinto Case Stirs Investor Anxiety ", Guardian, July 23 2009

"BRIC Nations to Address Dollar Alternatives”, China Daily, June 16 2009

"Asia Looks to G20 Credit Pledge to Revive Trade", Associated Press, April 7 2009
"China Won't Stop Buying", Business Insider, March 16 2009

"US and China, Dragging Down Each Other", USNews, March 13 2009

H#5EEE Mei Jianping

"Financial Crisis Hits Art Market", New York Times, June 17 2009

"Chinese Art is Down but Not Out ", Reuters, April 3 2009

"China Housing Market Shows Signs of Life", Wall Street Journal, April 3 2009
F24%41 Ou Jihong

"China's Quality Control a Work in Progress", Globe and Mail, September 8 2009



/ 2009 % B @&
— Cheung Kong GSB in 2009

EE = Teng Bingsheng

"Danone to Exit Joint Venture with China's Wahaha", Wall Street Journal, October 9 2009
"E-Tail Versus Retail", Business Strategy, September 1 2009

"National Brands Instead of Winning Models", China Daily, April 9 2009

F—iT Wang Yijiang

"Economy May Be Vulnerable to Another Slowdown as Stimulus Effect Wears Off", Financial
Times, August 25 2009

"Analysts Voice Concerns on Side Effects of China Stimulus Package", Financial Times, August
212009

"China Still Stockpiling Commodities”, Globe and Mail, June 23 2009
"Economic Growth Slows Further in 1Q", Associated Press, April 16 2009

"In Beijing, Worker Awaits Economic Comeback", Canadian Broadcasting Corporation, March
62009

IR FE Xiang Bing

"Beijing-Tokyo Forum Focuses on Cross-Border Cooperation”, China Daily, November 4 2009
"We Have Very Influential Alumni", Kommersant St. Petersburg, August 31 2009

"What China's Entrepreneurs Can Learn from Japan", Global Outlook, July 29 2009

"Cheung Kong Sponsors Talk on Maximizing Impact of CSR Programs", China Radio
International, May 27 2009

"China's New Breed of State CEOs", Straits Times, May 4 2009

"Taking on Global Business Schools", Financial Times, February 16 2009

®05 Zeng Ming

"Adopting the Chinese Approach to Cost Innovation", Opinion, August 19 2009
#&X= Zhao Hao

"Hey, Big Spenders", Straits Times, May 4 2009

&4 Zhou Chunsheng

“"China on the Rebound”, The National (UAE), December 28 2009

"China Revs Up Dealmaking Machine", Business Week, July 17 2009

"Housing Market Rebound Gets Underway ", China Daily, June 17 2009
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Cheung Kong Teaching -
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KIEMBARKIBZEREMHNE—IMFNUHBIME, SEATERAPEMHX
EZEHEUHNSEEEARREER—RNRAEELNS, BREATENRIE
FERFENTEINS .

B2002F118ZE2009F108, K/IIEMBAEBW15HIH2600R kB ETE
WHIBAINER, NSRBETHERERINERE, HP76%LALBERISERIA
FRBOETRR .. TIERMIES . TUDHERAEEMNEFSE, KIIEMBAE
SR ZIEZTN. SEENRER, BEEFEAT — LU= B, F
0, BEEE. BHITRIMHERME .,

KIIEMBAX A T RS TEREZFMRES W, BRIIFZERMAZANE—X
e, H “APhEFAFUREEIR, ATECIDEREFFR (ROMBRMES
EECSHEREEVNGEREREIRZRMHKRE 7 —2 . EARRIMA
B, — P EREERLSF, SFKERER, MEVATAESEEETAIRE
llER . IKIEMBARIMTE T REMERIR, RONTEREKEEFNAREIBECS
IVESTEN =pa

Cheung Kong EMBA students come to class for four days per month over a
20-month period at centers located in Beijing, Shanghai, and Shenzhen. They
represent China's most successful businesses, with a balance of executives
from private, public, state-owned, and foreign-invested enterprises, as well as
government officials.

Incorporating the humanities directly into the curriculum, the Cheung Kong
EMBA Program prides itself on the creation of business leaders who not only

create wealth, but who also give back to society.

From their senior positions in China’s emerging business environment,
Cheung Kong EMBA alumni form what has become one of the most influential
business networks in Greater China. Launched in 2002, the Cheung Kong
Executive MBA (EMBA) Program currently enrolls over 400 students per
year, making 15 intakes and over 2,600 students and alumni so far. Through
systematic management training, the program offers innovative courses

tailored specifically to meet challenges faced when doing business in China.
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Ty 402
FTIEES: | 8& Average Work Experience: 1 8 years
P Ll
SIS ESTRARS - 12¢ AverageManagerial Experience: 1 2 years

Average Age:/l O years

i1 407
By Gender Ratio

Tt 16.3%
HE% 83.7%
W Female: 16.3%
M Male: 83.7%

EE=ES ]
By Job Position

NEEK. S&FHE 53.8%

HEIR 224%

HR2E. F& 13.8%

B BEASRASR 10.0%

W Chairman / President: 53.8%

M Vice Chairman / President: 22.4%
M Director: 13.8%

M Senior Public Servant: 10.0%

2E)ERE
By Type of Business

W RAEEWL 31.2%

B RHBRAT 22.8%
mESEWY 17.9%

W IR 10.7%

HEAF 11.6%

W HM 3.7%

B BREER 1.9%

W BRamE 0.2%

M Private Enterprise : 31.2%
M Public Limited Company : 22.8%
M State-owned: 17.9%

M Foreign: 10.7%

W Government: 11.6%

W Other: 3.7%

M Hong Kong , Macao , or Taiwan-
Joint Venture :1.9%

B HK, Macao, Taiwan Private
Company:0.2%

EREEF—BZER, RIFFERERMIKRSIER T EMBAIRROIFTEHSIRIFIE

MEIREMRREEERRE,; HXFXHmEOFAININRRE, St

ErESERME; KRN

£, MIBRYBEIAN . IKWIEMBALEEMEZE— N ERUNIBEERIG RN TFE, BlTrazsS

FBZF, BADREESASEH, THCeHSiEiE.

KIIEMBAKSURIE “BHEBAER” . “AKIR” Ml “HoHER" , KIEMBAREIANF
RAMNRHEMEENEE, BR ‘AR, NERTZEG, AERRES, AXTHLIFE ZEX
PE, XMNERMNEEARERAMAGRER, EOABALMNBLIURE. EEH. 85, WX

T, BFAE UMK ZHMORE, RT AR RERESHMNE.



FRBH
Age Ratio

W<30 1.9%

W 30-35 14.5%
M 36-40 29.8%
W 41-45 30.5%
W >45 23.3%

(FX |3 L
By Industry

B Fi& Manufacturing:14.5%

W B Real Estate:13.3%

M £/ Finance:12.6%

MR Telecom:11.4%

B ZEWX  Government:10.8%

B HA/ZE Trade:8.9%

W EE Media:6.6%

W RER/RYE Energy:5.0%
Hfth Other:4.2%

B =% Pharmaceuticals:4.1%
%% Integrated Business:3.1%
i) Consulting:2.0%

@ Transport:1.9%
#& Education:1.5%

/ 2009 % B @&
—\ Cheung Kong GSB in 2009

X5
By Area

Wit= Beijing: 28.0%
B EKAERE Guangdong and Southern China:16.3%
M %4t Northern China:15.7%
WLEi® Shanghai:14.7%
W %% Eastern China:10.0%
7im  Southwestern China:5.6%
7ot Western China:4.8%
#edh Central China:4.0%
W 8EE HK, Macao and Taiwan0.9%

The Cheung Kong EMBA Program enrolls students of exceptional seniority, with over 70% of

Cheung Kong EMBA students at the Vice-President level and above. The Program features

intense discussion in class, executive level company visits, a super-team culture, and insights

that facilitate the seamless integration of China business with world business.

The predominantly Chinese Cheung Kong Faculty, with extensive experience overseas

of teaching and doing research, has a deep understanding of business in China, which

they convey via courses and case studies that specifically address China’s unique business

conditions.

The Cheung Kong EMBA Program features China-focused modules such as strategy courses

on the Globalization of Chinese Companies, finance courses on Chinese Capital Markets, and

leadership courses on Confucian Humanism.
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#r. IIEHIET
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SEHE. BEtx. BWFEFL. MEXRSFREEN . AEXLEKIIMBAZRIERE—FF,
BRWOX T RIE, NFHETHIE, A TEED, BFIERKMAE, EREMEMBMNEERES.

KIMBAZRAEBHSERIEEHMAEN—RRFRRMRES, #—SHEERIE. BRISK
AP B EEINARRNAFEF . RE/RAFBRF. BERIAF RIS k. Fult
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FERHBSFHRNZHEREIONZ
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When Cheung Kong GSB was established in 2002, the forces of globalization were already
shaping business, particularly in emerging markets such as China. Given this context, the
Cheung Kong MBA program is committed to preparing students to leverage the most

promising opportunities in the “globalized” business environment.

World class professors ensure that the Cheung Kong MBA classroom is a highly interactive
place. Courses are taught in English and professors frequently employ China-based case
studies, and assign group projects and student presentations. Over the course of the program,
Cheung Kong MBA students stretch themselves to new heights, developing a solid foundation
in business fundamentals, honing leadership skills, and broadening their perspectives.

More than 260 MBA graduates have enjoyed one of the best business educations on China
and emerging markets available, and have then gone on to re-launch their professional careers
with a unique set of China-related skills and insight vital for the future of nearly any global

enterprise.

Although the Cheung Kong MBA is modeled after North American business schools in terms
of course content and teaching style, the overall modular structure of the one-year full-time

MBA program is similar to one-year MBA courses offered in Europe.

In addition to the full-time program, from 2009 Cheung Kong has offered a part-time fully

employed MBA in Finance, which has now enrolled its first class.

The Cheung Kong academic year begins in late fall and consists of six consecutive modules.
The first three modules cover required business fundamentals (economics, finance, marketing,
management, and operations), and form the core curriculum. Module 4 provides a selection
of business electives, allowing students to pursue their particular career development needs.
Modules 5 and 6 cover China business topics as well as additional electives, such as Confucian
Humanism, which instills an understanding of the ethical context for China business.

The Cheung Kong MBA Program also offers a range of courses designed to teach students about
business in China, including China and the Global Economy, Chinese Capital Markets, Marketing
and Communications in China, Leadership and Confucian Humanism, Chinese Business Law,
Entrepreneurship in China, JVs and MNCs in China, and Chinese Pricing Strategy.

i
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KiI2009MBAZ R 1
Cheung Kong MBA Student Profile

e A5 50 Number of Students: 5y ()
Bl 32% Female percentage: 3%
EFRAELCH: 30% International percentage: 30% (Canada, Germany,

(=K. @E. BE. BA. &#E.

TR, 2E. %) Hong Kong, India, Japan, Korea, Malaysia, UK, US)

TS 29 Average age: 29
T TEEIR: 635 Average years of work experience: 6 years
GMATIE4: 680 Average GMAT score: 680
AFHIFRETIL Tiezie
Previous Employment Number of Years of Work Experience

FBEEREAR IT:20%
&l Consulting:15%
Hfh Other:15%
#HigE  Manufacturing:12%
SRR Finance&Investment :10%
W EZ  Pharmaceuticals: 10%
WiE#ESR  Consumer Goods :8%
B BT RIAFERIEE
Governmental and Non-Governmental Organizations:5%

W &SR/ T/RS  Energy, Chemical Engineering, Trade:5%

<BF 1% M3-5F 36%
H6-8F 31% WM>8F 22%

HEES

Educational Background FR Age
TR2ZRl Technical Studies:29%

[N £5%. &/t Economics and Finance:28%

W3R Artsi20%

. mERL B Management Studies11%

W EEHAR  Information Technology:12%

<272 42.8%
W 28-33% 48.2%
=345 9%
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The Cheung Kong GSB commitment to instilling students with global perspective is apparent in

the number and quality of exchange study opportunities open to Cheung Kong MBA students.
Nearly half of each incoming MBA class studies for a semester or more at our world class partner
schools including: Carlson School of Management, University of Minnesota, Darden School of
Management, University of Virginia, EM LYON Business School, Haas School of Business, University
of California, Berkeley, Indian School of Business (ISB), Instituto de Empresa Business School (IE),
Madrid, Spain, The Johnson School, Cornell University, Seoul National University Graduate School
of Business, and Yonsei University Graduate School of Business.

Sixteen of the 56 MBA students who enrolled in the one year program in October 2009 come
from countries other than China, including the United States, Germany, India, Korea, Japan, and
the United Kingdom. The current class, which claims an average GMAT score of 680, is the most
diverse ever for the school. This year's incoming class includes graduates of the Massachusetts
Institute of Technology (MIT), the University of Pittsburgh, and the University of London. Several of

this year's Chinese students in the class have also studied overseas.

SB in 2009
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£FMMBAIRH
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BEHRRI O SRIPIC SEELEARESHINBRMEW AT .

PELFCEMNEREFIBKNEREN D . BY—MER. TENSRHEADIRIRTERR, RRSTELSF S
ERBISKENF ROV ERE. SRERNEERIRERRE, RTHERRESHEBERE—HESLTNTFNSE
RERMEEAT

KIZRMMBAERINITERMEBXMHENENTAEESITENFIME, 2—MILZEREURESREE
1B, ITREIRR R, THHRABES TG, EERFNHFFE . XENREEUSERMIA . KBRS, &%
SERENSMIBICTISLRELR; FLAL RS, slMeEzt, MEIEREFE= TerARHERE. FESHY
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?Eﬁ*ﬁ: First Finance MBA Intake Class Profile

SEf89T  Age Ratio

W <30 Under 30:50.91%
L 4] :
B W30-34 30-34:29.09%
WEY Male76.36% m35-39 35-30:12.73%
B it Female: 23.64% W >40 40 orabove: 7.27%

£RTIRSS Breakdown of Financial Services KXEERE By Type of Business

WIE%%  Securities Regulatory Commission:3 .70% W RBRHBERAT  Joint Stock Companies: 32.73%

W RfT Banks: 29.63% W FAED  Privately Held Companies: 25.45%

W RARIT  Investment Banks: 18.52% W 9NEHE Wholy Foreign Owned Enterprise: 25.45%

W Eftt Others: 14.83% W BFF/ARRFIMAM  Governmental/Non-profit Organizations: 1.82%
W PE&VC: 14.81% W h9MEE&  Sino-foreign Joint Ventures: 1.82%

W5/ Securities Traders: 11.11% W EBRAaIRE  HK, Macao, or Taiwan Solely Funded Companies: 1.82%
B REAT  Insurance Companies: 3.70% B EA&®k  State-owned Enterprises: 10.91%

B E2AF Fund Managers:3.70%
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The Cheung Kong Finance MBA

The Cheung Kong Finance MBA program is the first specialized degree course offered by Cheung Kong GSB.
Drawing on Cheung Kong's world class team of finance professors, who are experts in the latest global theory
and practice in the world of finance, the program's goal is to train a new generation of Chinese financial leaders
and to contribute to the continued healthy development of the country's capital markets and banking system.

Tailored to professionals employed full-time in finance and related sectors, the Finance MBA is a part-time
course designed to inculcate students not only with a foundation in theories and practice of finance and

management, but also with a global perspective and with the tools for personal and professional development.
Cheung Kong Finance MBA Advantage

eLearn from World-Class Faculty eStudy the Key Concepts of Finance and Management Theory and
Practice eUse a Global Perspective to Link China and the World  eInteract and Share Knowledge with
Experts in the Field eJoin the Cheung Kong Network, China's Most Exclusive Alumni Club

FHEM

Pre—enroliment Academic Background
W ¥+ Bachelor's Degree:78.18%

B tiRE  Master's Degree:21.82%

(R %Ki
By Industry

W SRVIREMRKE  Finance/Investment/Insurance:49.09%
W EE/IT  Telecom/IT: 10.91%
W &/ Mass Media/Culture: 9.09%

X% M E5E/MLT  Energy/Chemistry: 3.64%

7L B A/BERS  Wholesale/Retail Trade:5.45%

B EHE (BIFSES, Sitms=sH)

Professional Services (law or accounting firms): 5.45%

W Efh Others: 5.45%

Wit Beijing: 78.18%
M/ % Guangdong: 1.82%
B el (K21, WHKR1. WA, 52, =H

1) Northern China (1 from Tianjin, 1 from Shanxi, B &a/Z7EE  Diversified Operations:3.64%
2 from Liaoning, and 1 from Jilin):10.91% BINHRHEABIE  Catering/Tourist Services/Hotels: 1.82%
B 7% (71733, £i81) Eastern China (3 from W B2, Real Estate/Construction: 1.82%

Jiangsu, and 1 from Shanghai):7.27%
W Eftt (2E1) Others (1 from the US): 1.82%

MR Iron & Steel/Mining: 1.82%
W BSAFERIENME  Governmental/Non—profit Organizations: 1.82%
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Executive Education in 2009

In 2009, Executive Education offered seven types of open enrolment course, with nine courses
in total. Of these, new classes offered for the first time in 2009 included the Real Estate

Management Course, and the Family Business Management Program.
The China CEO Program

Over the course of one year, the select group of CEOs participating in the Cheung Kong GSB
China CEO Program and Cheung Kong Finance CEO Program come together to absorb the latest
management insights from the world’s best business schools. The students learn from the best in
their field: both their professors and their classmates. Indeed, they often find themselves sharing
their own personal experience of being at the top of the Chinese business world. Organized
together with London Business School, Columbia Business School, and IMD, the program in
2009 consisted of five multi-day modules in Hong Kong, New York, London, Lausanne and Sanya.
Attending CEOs come from a diverse cross-section of China's leading state-owned and private
companies, and have included some of the leading lights in Chinese business, including Jack Ma
of Alibaba, Fu Chengyu of CNOOC, and Jason Jiang of Focus Media.

Guo Guangchang, participant in the 2006 CEO Class, and Chairman, CEO, and Founder of
Fosun Group, noted: “lI've never been a good student, and had always believed that skills in
business could only be learned through doing, and never taught in the classroom. However,
my time at Cheung Kong GSB has taught me to think about business problems in a new and
interesting way.”

Since its debut in 2006, the Cheung Kong GSB China CEO Program has succeeded in helping
more than 100 elite members of China’s business community gain a global perspective on

overall development trends in the world economy as well as industry-specific dynamics.
The Finance CEO Program

In the second year of this program, Finance CEO Program participants visited New York,
London and Lausanne, and attended class with the best finance and management professors
at Columbia University, London Business School and IMD. Beyond the classroom, they also
engaged with senior officials at some of the world’s major financial institutions including the
City of London, with several meeting the Lord Mayor of the City of London in person, on his
visit to Beijing. The Finance CEO Program mostly took part concurrently with the China CEO
Program, offering both groups enhanced networking opportunities.

China Country Managers Program

The China Country Manager Program was launched in 2008, held in 2009, and will run
again in Fall 2010.The Program offers top-level executives a framework to understand and
anticipate changes in the fast-moving China business landscape. The program is designed for
core management of multinational companies operating in Asia Pacific and China, including
presidents, CEOs, and general managers. Enrollees meet with leading government officials
and CEOs of top Chinese companies, while sharing their experiences with high-level peers at
other multinational companies with offices in China and Asia Pacific.
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Family Business Management Program - with the Swiss International Institute for
Management Development (IMD)

The rise of China's Economy has given birth to a wealth of family businesses, built from
nothing to becoming dominant players in China's private business arena. With only 30 years
development, China's family businesses do not have the history of European 100 year old
family businesses, but need now more than ever, to learn how to hand over the reins of
management to the next generation. With this context, Cheung Kong GSB and IMD created a
course on Family Business Management, which was held in Beijing for over 30 first or second

generation Chinese entrepreneurial family executives.

Cheung Kong Executive Education

Cheung Kong Executive Education strives to be a valuable learning partner for executives and

organizations aspiring to achieve at the highest level.

Leveraging its strengths in identifying and seizing opportunities, tactics, and strategies, as
well as its relationships with some of the world’s top business schools, Cheung Kong GSB
has designed a diversity of courses: from advanced courses tailor-made for chief executives
to midrange courses for senior managers, from open-enrollment comprehensive courses to
industry or sector-specific ones. These programs have helped executives gain in-depth insight
into leadership and management, open their minds to new ways of doing business, and
develop their ability to effectively manage in an integrated and sustainable way.

All of these programs feature original course content developed by Cheung Kong faculty
on China, so as to ensure students are properly equipped and trained with the skills and
knowledge necessary for doing business in China. Cheung Kong Executive Education
is continuing to optimize its existing course structure and develop unique courses to be

launched at its Beijing, Shanghai, and Guangzhou campuses.

The General Manager Program is designed to help core decision-makers learn how to cultivate
new leadership vision, form proactive strategies, and instill fresh ways of thinking among their
staff. By learning how to identify and seize business opportunities, evaluate and manage risk,
and efficiently optimize resource allocation, graduates will be able to make the leap from
being inspired to being excellent.

Consisting of six core modules, the Post-EMBA Program derives its essence from Cheung Kong
EMBA core courses, and is highly focused on the application of original research in business
management to current business practices. The program is designed to usher participants into

a new realm of clarity about the future, and help them succeed in their post-EMBA careers.

The Executive Diploma in Media Management Program is designed to identify the latest
trends in the Chinese and global media industries, to encourage students to take a step back
and examine China's media industry from a global perspective, and to introduce advanced

management concepts from those with hands-on experience in the field.
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International Affairs

In 2009, Cheung Kong GSB continued to host executive groups from leading business schools
for week-long intensive "China from the Inside" programs. These Beijing and Shanghai-based
programs provide first-hand insight into China's business context and culture and a powerful
international experience for Western managers. We are continuing to build relationships with
EMBA programs and executive education programs in North America and in Europe to offer
these programs to more Western managers in 2010.

Cheung Kong GSB new English website features English language China insight generated
by the faculty, and the outcomes of a series of English-language open lectures in Beijing on
business topics that feature Cheung Kong professors and distinguished speakers. The monthly
email newsletter now delivers China business knowledge to over 2000 people every month,
and the Cheung Kong Magazine is now available every quarter in English.

Finally, the New York office has been established with one representative on the ground, and
there are plans for further development. Already a media relations outpost when students and
professors are in New York, an expanded office will serve as a base for the multiple New York
study trips held in conjunction with Columbia Business School, as well as for events and VIP
hosting.
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Specially developed for domestic real estate executives, the Executive Diploma in Real
Estate Management Program helps students better understand macroeconomic policies and
developmental trends in China'’s real estate industry. Graduates will be able to grasp the latest

theories and best practices from the global real estate market.

Tailored to the characteristics and needs of entrepreneurs and managers who wish to update
their understanding of the latest business trends and improve their skills in management and
decision making, the Mini-EMBA Program is derived from the Cheung Kong EMBA program’s
core courses and is designed to impart managerial expertise and skills to participants within a

short time.

Apart from the courses mentioned above, Cheung Kong Executive Education offers a variety
of Customized Programs. The purpose of these courses is to meet the specific needs of the
business community and provide individual enterprises with management development
solutions that fit their specific business strategies, organizational structures, and corporate
cultures. Customized Programs equip participants with modern management knowledge,
which will help enterprises build management communication platforms to better coordinate

management philosophies and concepts.
Custom Programs

Custom programs are tailored to the strategic needs of individual companies. After working
closely with managers to identify company challenges, Cheung Kong develops effective
solutions, then helps implement them in the workplace. Custom programs help companies

build internal capabilities to produce lasting business results.

Through Custom Programs, Cheung Kong GSB seeks to forge a long-term partnership
with companies and enterprises from all sectors. Course content and schedules are flexibly
arranged to meet client needs and requirements. Cheung Kong Customized Programs are
the choice of leading state-owned enterprises and private enterprises, as well as multinational
companies in China, such as China CITIC Group, China Machinery Industry Corporation,
Johnson & Johnson (China), Microsoft (China), Bayer Pharmaceutical, Philips (China), Huawei
Technologies, Shell (China), Novartis (China), ABB (China), Lenovo Group, Digital China,
Alibaba, and Li Ning.

Custom programs equip participants with the tools and concepts, and capabilities they need

to implement business strategies.

In 2009, overseas modules included visits to the UK, France, Germany, Southern Europe, Japan
and the United States.
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In the bid to create a research environment that bridges East and West,
a number of high profile experts, professors and scholars have rallied
together to nurture the Cheung Kong Research Institute. At the Cheung
Kong Research Institute, we combine pioneering management thought with
management practice in China, and conduct research and teaching focused
on the development of Chinese enterprises. We work in close collaboration
with the business community, providing guidance for businesses and their
management practices in the Greater China region. By doing so, we take
concrete actions to realize the Cheung Kong goal - “to nurture world-class
business leaders for the Greater China region, to pioneer new dimensions of
knowledge and to facilitate the development of new management theories

and practices.”

Since its inception in 2003, the Cheung Kong GSB Case Center has assembled
a qualified team and an effective workflow under the guidance of its strategic
development plan. The focus of the Case Center has been to build effective
communication between faculty members and business-case writers, while
encouraging interaction between Cheung Kong GSB and China’s mainstream
enterprises. The Center has produced over 160 business cases to meet
the needs of faculty members and third parties. An incubator of innovative
business cases that influence management practice in the real business
world, the Cheung Kong Case Center is devoted to serving China’s national

enterprises and MNCs with a stake in the China market. Leveraging the
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most up-to-date East-West thought on management, the Center focuses its attention on real
business situations in China. Rich in research resources, the Center is building a word class
business-case library designed to serve as a window for understanding between China and
the outside world. This library will provide a powerful platform with abundant case materials
for Chinese enterprises to conduct management research and to nurture Chinese experts in

management science.

The Cheung Kong Research Center for Corporate Social
Responsibility

Under the leadership of Professor Li Wei, the Cheung Kong Research Center for Corporate
Social Responsibility was initiated against the backdrop of a globalized economy where
enterprises are faced with increasing competitive pressures and rising social expectations.
The center is dedicated to analysis and study of core issues with regards to corporate social
responsibility in China. Through research, teaching. And seminars, the center works to
contribute to the development of corporate social responsibility in China, including policy
formation, and help in formulating strategies for responsible industrial development in China.

The Cheung Kong Center for Financial Research

Headed by Professor Cao Huining, the Cheung Kong Center for Financial Research is
committed to forward-looking and innovative research in the areas of capital markets,
corporate finance, and international finance. Through professional journals and academic
discussion, the center looks to obtain global-leading results that exert extensive influence. The
center provides analysis, suggestions, and solutions to government organizations, companies,
financial practitioners, and ordinary investors. The center also aims to offer ideas and methods

to raise the level of financial services in China to advanced, global levels.

The Cheung Kong Center for Real Estate Research

Headed by Professor Mei Jianping, the Cheung Kong Center for Real Estate Research follows
the development of China’s real estate market. Paying close attention to the real estate
market, the center provides industrial insights and policy recommendations to government
organizations, property developers, and investors. The center regularly publishes reports on
the real estate market, hosts academic discussions and industrial seminars, and releases an
authoritative residential price index. Working with counterparts abroad, the center aims to
serve as a platform for the international development of major real estate firms.

The Cheung Kong Research Center for Multinational Corporations

Led by Professor Teng Binsheng, the Cheung Kong Research Center for Multinational
Corporations is committed to original research on operations at multinational corporations.
Based on in-depth cooperation and exchanges with leading multinationals, the center
produces influential research in the form of case studies, data analysis, seminars, academic
exchanges, and papers published in academic journals. The center provides insight into the
China strategies of multinational corporations, identifies best practices, and finds ways in which
Chinese enterprises can positively interact and co-exist with multinationals. The center will also
help to mentor Chinese enterprises that develop into leading multinationals.
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The Cheung Kong Annual Forum 2009 and the Cheung Kong People of the
Year Awards Ceremony were held on January 9, 2009 in Sanya, Hainan. More
than 1,000 participants including professors and executive students from
the Cheung Kong Graduate School of Business, prestigious economists, and
entrepreneurs, flocked to this city where winter is warm, to discuss how China

and the other countries could weather the “economic winter.”

Jointly hosted by the Cheung Kong Graduate School of Business and the
Hainan Provincial Government, the Cheung Kong Annual Forum 2009
built upon the macro topic of "China's Economic Prospects and Common
Developments in East Asia" of the previous year's session, and started with a
discussion on trends in the macro economy in 2009 in the context of global
financial crisis. Apart from hot issues related to global and Chinese macro
economics, participants focused on the microenvironments of corporate
development, and shared their wisdom on strategies concerning business
models and leadership in particular, for survival and growth amid ongoing

globalization.
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In his speech, Xiang Bing, Dean of Cheung Kong Graduate School of Business, said his School
had selected Sanya as the hosting city for the Cheung Kong Annual Forum as of 2008 so that
leading entrepreneurs and scholars of economic management in China, Asia, or beyond
would have a platform for dialogue and so that they could discuss managerial issues of
mutual concern under the same roof. Xiang expressed his hope that exchange of thoughts
among these Chinese entrepreneurs would foster a stronger sense of responsibility and care,
generate better ideas to meet common challenges, and make Sanya a center of the study in

managerial philosophies and cultures.

The Cheung Kong MNC Roundtable at the Annual Forum 2009

Cheung Kong GSB hosted a roundtable moderated by Steven Xu of the Economist Group
China and Cheung Kong Associate Dean Sun Baohong at the Annual Sanya Forum in January
2009. Discussion in English centered on opportunities for companies in China amidst global
chaos. The audience of 60 business leaders for this closed-door session included executives
from the Cheung Kong Country Managers Program, special invited MNC country heads,
and Cheung Kong faculty and alumni. Cheung Kong Graduate School of Business's first
MNC roundtable for country heads and senior directors was held on Saturday January 10 at
Ritz-Carlton Hotel, Yalong Bay, Sanya. Thirty MNC executives from Siemens, IBM, Cerberus,
Microsoft, JP Morgan and Hill & Knowlton mixed with Cheung Kong GSB business students to
discuss opportunities and challenges for 2009. Many also attended the school’s annual plenary

which took place one day earlier and was attended by over 1000 students and alumni.

The Cheung Kong Summer Forum in Kunming

On 20 August, the Summer Forum in Kunming took place. The main topic under discussion
was "Opportunities in Crisis - New Perspectives, New Thinking, New Policies”. Yunnan province
Party Secretary and Provincial People’s Representative Bai Enpei welcomed attendees at the
forum. Dean Xiang Bing and Professor Huang Ming spoke at the forum, addressing issues of
“Risk in the Financial Crisis.” Economists and entrepreneurs, and media industry executives
formed the audience of 800.

The Cheung Kong Management Forums

From March to December, Cheung Kong GSB organized a series of conferences on “pioneering
aspects of management practice and theory” in Shanghai, Changsha and Hohhot, co-
organised by local government business associations. Since 2003, Cheung Kong GSB has held
10 Pioneering Management Forums across the country, providing a platform for renowned
domestic and international lecturers and entrepreneurs, creating enormous residual impact.
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The Responsibility of Education

"Mastering Trends, Understanding Theories, and Optimizing Skills” is the core philosophy of
Cheung Kong Graduate School of Business, representing our analysis of the development of

overseas and domestic enterprises today.

Mastering Trends

One should thoroughly evaluate current conditions to predict future trends of development
in China and beyond; be armed with honest self-evaluation, open and global visions, sharp

awareness for crisis, and forward-looking insight.

Understanding Theories

One should associate rich and delicate management theories from ancient China with a
special emphasis of corporate development in China today, and understand the new business

theories for integration of global resources to succeed in global market competitions.

Optimizing Skills

One should compare present cases with those in the past from both China and abroad for
more in-depth understanding. Learn with an open mind; draw on advanced management skills
from abroad and make sure they are applicable in the local context. It has been Cheung Kong
Graduate School of Business's goal to foster world-class business leaders for China, open up
new fields of knowledge, and facilitate development in management theory and practices.
Cheung Kong Graduate School of Business aims to become a leading business school in Asia
and rank among the world's first-class business schools by the end of its first decade.
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Unique Philosophy
Mastering the Trends, Understanding the Theories, and Optimizing the Skills

Mastering the Trends
Strategies for Global Development

Cheung Kong Graduate School of Business's 10-year development plan is divided into three

phases:

2003 - 2005: Strategic goal for the first phase was to realize seamless connection between
China and the rest of the world. Cheung Kong Graduate School of Business was expected to
build its own team of world-class professors, develop its unique campus culture and establish

its association of alumni.

2006 - 2010: In the second phase, Cheung Kong Graduate School of Business is expected
to strengthen its ties with countries and regions like India, Japan, Korea, ASEAN, and Russia
to establish an extensive business school partnership across Asia. Meanwhile, the School
is expected to initiate the "America-Europe-Asia Triangle Strategy” to steadily expand its

influences.

2010 - 2013: Cheung Kong Graduate School of Business is about to enter the final stage of
its 10-year plan - intercontinental integration - during which the School will further mobilize
resources at top global business schools to become a leading business school in the world.

Cheung Kong Graduate School of Business has now finished more than half of its journey to be
one of the top ten global business schools. The School has always attached great importance
to “mastering the global trends” because winning the world is the only way to win in China.

Understanding Theories
The Humanities in the Business Studies Curriculum

The most difficult task in building a first-class business school in the world is not the search
for top professors, taking in the best students, designing a unique curriculum, or encouraging
commercial investments; it is the task of integrating these resources into the whole.

Commercial culture needs a stronger sense of humanity. Global integration requires more than
just academic programming and faculty alignment. More importance should be set on mutual
understanding in terms of culture, philosophy and religious belief. Almost all business schools
today focus on management itself and pay little attention to noncommercial factors such as

religion, culture, and other social issues.

From the point of view of Cheung Kong Graduate School of Business, we believe that high-
level market competition truly tests one’s overall competence. The school has introduced
sociological content into its management program simply because its students are human
beings, instead of simply economic animals. Cheung Kong Graduate School of Business has
established a Humanities Committee headed by TuWeiming, a globally renowned master in
the study of new confucianism. We believe that we are able to tap into the global market only if

we are able to understand it in a real sense.
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Optimizing Skills
New Thoughts for Management

The essence of competition among top business schools in the world lies in their management
thought leadership. In mainstream markets, like the United States, business schools devote
their energy to researching the models of competition and cooperation among modern
multinational corporations.The globalized economy has enabled multinational corporations,
already capable of integrating global resources with global insights, to grow. Yet our vision
will only continue to be further narrowed down if we view the world from just a Chinese
perspective. As yet disadvantaged Chinese enterprises must seek revolutionary strategies and
tactics from an elevated foothold if they want to make breakthroughs in mainstream economic
sectors. Copycatting will not lead to new ideas. Innovation in business, and innovation in
management thinking is the way for China to keep apace with change.

Cheung Kong Graduate School of Business has noticed the huge difference between the
strategies of modern multinational enterprises and those of leading state-owned enterprises
and private companies in China. Having secured their shares of developed markets, major
overseas companies are integrating emerging markets to foster their own capability to respond
to global challenges. China is only able to mobilize global resources by integrating itself into
the world economy. Under the leadership of Professor Xiang Bing, Founding Dean, Cheung
Kong Graduate School of Business will not only remould existing ideas, but also focuses on
emerging markets and calls on local enterprises to shift their managerial style from “responding
to global challenges with resources in China” to “responding to global challenges with global
resources”; fostering a new generation of business managers with true international vision,

extraordinary leadership, and a strong sense of social responsibility.

Six Major Differentiation Strategies

Over the seven years since its founding, Cheung Kong Graduate School of Business has
worked hard to convey to executives the importance of innovation and insight. At Cheung
Kong GSB we encourage students to “look at the earth from the moon” and to develop a
perspective that includes both China and the entire globe. Upgrades in vision are a pre-
requisite to any upgrade in strategy.

In the area of management education, Cheung Kong GSB moves beyond the traditional
separation between Chinese and Western academic styles. We have worked hard to adapt
Western management philosophy to real management situations and practice in China. The
school is developing a new set of ideas to guide global management education, and represent
a new generation business school with global vision.
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Cheung Kong Graduate School of Business is also extending the logic that underpins the
whole idea of the business school. Traditional management philosophy in the West has mainly
focused on developed markets and tactics that are suited to those markets. Adhering to the
philosophy of “mastering trends, understanding theories, and optimizing skills,” Cheung
Kong places its emphasis on emerging markets. This new style of thinking outflanks traditional
management education. We are also taking the lead among business schools in systematically
introducing humanities courses (especially in religion and history) into our MBA, EMBA, and

Executive Education programs.

While Western business schools continue to emphasize "approaches and tactics” in cross-
cultural exchanges, Cheung Kong has shifted its focus to the development of humanistic
qualities among its students.

In 2008 Cheung Kong Graduate School of Business adopted a new strategy, responding to
global challenges with global insights instead of responding to global challenges with Chinese
insights. We regard all knowledge and experience worldwide as an available resource, and
seek opportunities and solutions worldwide to further develop the business education we

offer.

Original thinking generated at Cheung Kong Graduate School of Business is beginning to
influence companies and business education. A number of our management theories are
now powering global corporate strategy and innovation. Ideas such as “global integration
of global resources” and “chain-vs-chain competition” have been adopted by IBM and other

multinational corporations in their day-to-day management practice.

Moreover, the Cheung Kong China CEO Program, the China-Korea CEO Program, the
China-India CEO Program, and the China Country Manager Program have achieved a great
deal of success and are recognized as pioneering programs in their respective categories.
Their success shows that insights into management philosophy generated at Cheung Kong

Graduate School of Business extend beyond national boundaries.

Another area where Cheung Kong GSB leads is in research concerning local private enterprise
in China. In the last 3 decades following its reform and opening, China has made remarkable
achievements. In 2008, China replaced Germany as the third largest economy. However, our
research shows that while Chinese enterprises are capable of growing rapidly in size, they
often fail to grow in strength, particularly those in backbone industries. Chinese companies
have yet to make major breakthroughs in major developed countries. Such breakthroughs are
necessary if China hopes to develop a more inclusive middle class and maintain its “harmonious
society”.
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Finally, Cheung Kong is unique in its emphasis on what we refer to as its “super team culture”
and in the awareness of social responsibility fostered through the work of Cheung Kong
faculty. We focus our research on local enterprises, helping to strategize ways these emerging
competitors can best compete on the global playing field. Our work is having a huge impact
on management practice in China.

At Cheung Kong Graduate School of Business we look at careers and life with open minds
and a broad sense of vision. For future success, we need to be globally competitive and also
maintain a strong sense of social responsibility. We need to learn to show greater respect for

people and for the surrounding environment.

Corporate Social Responsibility and Philanthropy in 2009

As a "new-generation business school with global vision,” Cheung Kong Graduate School of
Business was the first business school to call for “humanistic spirits” among entrepreneurs. The
Cheung Kong Graduate School of Business alumni have also been holding on to such spirits
and sense of social responsibility in their own endeavors to contribute to social progress.

Apart from boosting social prosperity and creating employment opportunities, the most
important function of the commerce sector is to satisfy people’s needs. Despite its goal of
making profits for its shareholders, an enterprise should still hold “integrity” and “honesty”
as its core corporate culture and the foundation for long-term development. Cheung Kong
Graduate School of Business believes that an entrepreneur with no soul, ethics, nor conscience
an entrepreneur is destined to fail. An entrepreneur will succeed only if he or she has a sense
of mission and responsibility as well as the perseverance to stick to it. Every student at Cheung
Kong Graduate School of Business is well reminded of such philosophy atthe first day of his or
her enrollment here.

Cheung Kong Graduate School of Business wants every one of their students to not only create
material wealth but also practice the belief of “living a life for others, inheriting knowledge
from the past, and generating peace and prosperity for thousands of generations.” They should
be people of courage and responsibility who contribute to the construction of a harmonious
society, the peaceful rise of China as well as to the civilization and progress of the world.

In 2009, the year of the 60th anniversary of the People’s Republic of China, Cheung Kong
alumni took part in a wealth of community service and charitable activities:
Community Service

54 Cheung Kong alumni and students took part in the 2009 National People's Congress and
the Chinese People's Political Consultative Conference in March 2009. (See table)
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Appendix: Cheung Kong Affiliates Attending the 2009 NPC and
CPPCC as Delegates (Total: 54)

Cheung Kong Affiliates Attending the Second Plenary Session of the 11th National People’s
Congress (Total: 29)

Cheung Kong Affiliates Attending the Second Plenary Session of the 11th National Committee
of the Chinese People's Political Consultative Conference (Total: 25)
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Shenyang Liming Aero-Engine Group Corporation won an award for the most influential

companies in China.

17 January 2009 - Shenyang Liming Aero-Engine Group Corporation won an award for the
most mature, influential and well-recognized companies in China at an award ceremony at the
Great Hall of the People in Beijing. Liming Corporation’s General Manager, 4th EMBA alumni
Pang Wei represented 20 award-winners by giving a speech on receiving his award

Cheung Kong GSB alumni Jack Ma on BusinessWeek’s "List of the most influential
Chinese"

November - BusinessWeek published a ‘list of the most influential Chinese’ compiled by the
paper’'s team of Beijing and Hong Kong-based reporters and editors. Cheung Kong GSB

alumni Jack Ma is on the list.

Giving Back to Society

The 3rd Annual Go West Program at Lanzhou University

Cheng Kong's pro bono "Go West" program, designed to promote high standards in MBA
education in China's less-developed western regions, kicked off its third annual session at
the Lanzhou University School of Management. The program, which took place over a four-
day period, featured top Cheung Kong professors teaching the latest concepts in finance,
corporate accounting, management science and organizational behavior to a group of over

100 of their peers from 25 MBA programs across western China.

The previous two "Go West" sessions were held at Yunnan University of Finance and Economics
and Inner Mongolia University and were well-received by both attendees and school
administrators. This year happened to coincide with the centennial of Lanzhou University, and

was held with the strong support of the Lanzhou University School of Management.
Chen Fashu donated RMB 8.3 billion RMB.

Cheung Kong CEO Program alumnus and New Huadu Group CEO Chen Fashu announced he
had established a philanthropic foundation focused on education, the New Huadu Foundation,
with a personal contribution of 8.3 billion yuan ($1.2b). Chen will head the foundation, which
will initially launch three programs: "Plan Meteor," which will build 100 elementary schools and
100 middle/high schools in poor regions and disaster-hit areas throughout China, to be called
"New Huadu Hope Schools"; "Operation Sunshine," which will give scholarships to 100,000
college students around China to help them finish their education; and "Project Blue Sky,"

which will offer career training programs and job-search help to 200,000 college students.



72

2009 KIMBER 4 E KRS

CHEUNG KONG GRADUATE SCHOOL OF BUSINESS
ANNUAL REPORT 2009

‘KInmES” EXRIL

1898, # “BEKI—2009KIHF®RSs" £, KIBFRIKIEFRRRESHEEAEN
‘PEI+FRSSKINGES” ERXMIZ,

RKIATESENTLLE, BERVEEZFIE, MUEERFHE, SEARES, BERK
TEE, FREVEIURSERES R FRULBREIRITE OB, HEEEFA75057T. B
Y, #ZE2009F128, EA300RURER IR IRERMAK IATESTRETI.

KIIREHITH]

2009658158, IMB—BEZIR, AEXCTANEEERNIN)ISHLETEE KT
BERY BFNXE, ‘FEI+FESSKTANES” ARKTRESESFRT ‘BOX
F—RIARESHWEREEZT B9, #ERTANXE, SEENIETRERSEEHN
RID T SHRIOBITHETN), FRASEDRCTEZR . KTRRSSNKTRERNIH 2B
27, IFRARETEENC THERSR008EN ER, KIE¥REAKTRRSSBET
RSB ORI, “RTANES” BEXMERREMMCTAN ‘SO | FEFRCT
IR AREER . ARASEINISE T TRRIBIRS S .

200952A7H, KIBERRESESHREBESERBIAEERNT 2000FHEARS"
. ISR T RENIES, S SRAIIREE T EeAREMSENIBENHR . BE,
HSER5.657 (S5ERFERNE ) , ESHLMFPRARBXEBORSIBA I AKE
&, TEETAMANEL,

2009F4H248, EMBA+—HARSEIEI I TM RS THESRE — MEREEL 25
S B AEmED.

2009458318, EMBA+HBRIGE/EEEAOM) | T 2= EKANEITE.,

2009%F8H20H, EMBA/\HEAXE . &, MEM=[UFZ, +HI2K, +=H=2K, +M#Ez
TR ISHKERIATEENBINE HLBE2605TEMN .

2009%8821H, EMBA+IEAE “RE - KIIT:E EMBA+MEiZESEMS” , 587002
BTTER.

2009%8H23H, RKITEHERPRRBEERBAZMN “NEFEFRBER” FETIEAI50R
2L,



/ 2009 % B @&
—\ Cheung Kong GSB in 2009

Cheung Kong Philanthropy Fund is Established

On January 9, 2009, at the Sanya Forum, Dean Xiang and the Alumni Association jointly
established a Cheung Kong Red Cross Fund. The Cheung Kong Philanthropy Fund, by going
through the Red Cross, standardizes the practice of giving at the school, supports the budding
sense of individual responsibility among Cheung Kong students, and provides a way for
Cheung Kong students and alumni to express their compassion for others less well off than

themselves.

Cheung Kong Philanthropy

On May 15, 2009, alumni representatives of the Cheung Kong Red Cross fund visited the
Cheung Kong Bo'Ai Middle School in Mianyang, Sichuan province, reconstructed with the
help of Cheung Kong student and staff donations. They met with teachers and students,
demonstrating that the school had not forgotten Sichuan’s disaster, and were continuing to
support the local peoples’ rebuilding efforts.

On February 7th, 2009, Cheung Kong alumni gathered at the Shangri-La hotel in Qingdao
for their 2009 Annual Meeting, which included a charity auction as one of the key activities.
The auction, at which some mature bottles of red wine and a laptop were up for the bidding,
raised 156000 RMB, which was then given over to the new Cheung Kong Philanthropy Fund to

benefit future charitable actions of the school.

Post-Earthquake Sichuan Actions - On 24 April, 11th Intake EMBA classmates took part in
a charity event in Sichuan’s Mianyang county, at the Bo'ai Elementary School supported by
Cheung Kong.

On 31 May ,12th Intake EMBA classmates visited primary schools affected by the earthquake.

On 20 August, EMBA 8th Intake student Zhao Yong, Peng Yue and Lin Shengxiong, the entire
EMBA 12th, 13th and 14th Intakes and the Cheung Kong Golf Association donated 2.6 million
RMB to Yunnan province's education fund.

On 21 August, EMBA 14th Intake classmates held a charity dinner and raised 7 million RMB.

On 23 August, Cheung Kong Photography Club members visited Shangri-La's Red Treasures
Home and met with 50 orphans living there.
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5-6January, International Business School Case Challenge held in Beijing. Microsoft sponsored

Cheung Kong GSB's second annual International Business School Case Challenge held in
Beijing. Over 60 MBA students from 12 elite global business schools competed in front of an
audience of nearly 500 for a $20,000 cash prize presented by top Microsoft executives flown in
from headquarters to judge the winners.

8 January - Cheung Kong Golf Club organized ‘Changda 2009 Cheung Kong New Year Golf
Friendship Cup’ in Hainan Sanya. Four teams formed by students from Cheung Kong EMBA
program, CEO program and Media Business program took part in this event.

8 January - At the January meeting of the Cheung Kong GSB Alumni Association’s standing committee,
Zhao Yong, President of Fu Wah International Hong Kong Group, and member of the 2007 intake of the

Cheung Kong EMBA program, was elected as the association’s new president.

9 January - 2009 Cheung Kong Annual Forum and Awarding Ceremony of Cheung Kong People of the
Year' was held successfully in Hainan Sanya. At the forum, Cheung Kong professors and students as well
as scholars and entrepreneurs discussed ways for China and the world economy to get out of recession.
Cheung Kong alumni who contributed substantially to the humanities and social development in the
past were awarded at the ‘Cheung Kong People of the Year Awards' at the forum.

9 January - Cheung Kong GSB celebrated New Year at the grand 2009 Cheung Kong New Year Party.
Atthe party, the newly elected 2nd President of Cheung Kong GSB Alumni Association, Mr. Zhao Yong
officially took office. The celebration also marks the establishment of the Cheung Kong GSB Alumni
Association’s 25th sub-society - the Sanya sub-society and the launch of the Cheung Kong Charity
Fund.

10 January - Cheung Kong GSB hosted the Cheung Kong MNC Roundtable at the Ritz Carlton
Hotel in Sanya moderated by Steven Xu of the Economist and Cheung Kong Professor
Sun Baohong in Yalong Bay on January 10. Discussion centered around opportunities for
companies in China amidst global chaos. The audience of 60 business leaders at this closed-
door session included executives from the Cheung Kong China Country Managers Program,
special invited MNC country heads, and Cheung Kong faculty and alumni.

10 January - “The Art of Zen; The Dao of Management” New Year Alumni Lecture took place in
Sanya.

14 January - The '2008 (2nd) Outstanding Chinese Humanities and Social Science Researchers
Reports’ were published in January 2009. The report selected 868 researchers, including
Cheung Kong Professor Zhou Chunsheng.
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18 February - Cheung Kong GSB Dean Xiang Bing told a small scale seminar audience that
China and the US will be the first to recover from the world financial crisis. He also believes that
China has gained remarkable influence out of this crisis.

18 February - Frank Joshua, a pioneer of carbon trading while working at the UN on climate change
issues, gave an open lecture in Beijing on the topic, ‘The Origins of Carbon Credits Trading, Current
Status and Future Prospects.’

19 February - Cheung Kong Art Collection and Investment Salon held its 3rd session in Beijing.

1 March - Cheung Kong EMBA and China CEO program student and CEO of South Beauty
Group Zhang Lan was awarded 'Professional Female Awards’. The awards was hosted by the All
China Women'’s Federation, Sun Media, Sina.com and Hunan TV.

2-13 March - Cheung Kong GSB Dean Xiang Bing, Professor Mei Jianping, Professor Zhou Chunsheng
and Professor Liu Jing were invited to be interviewed on the Xinhua News Agency program called,
‘Financial Discussion at the People’s Congress and CPPCC Annual Meeting 2009". The professors
discussed a brand range of topics focusing on the recovery of the Chinese and world economy from the
financial crisis. This Program was broadcasted during the 2009 People’s Congress and CPPCC meeting

sections and was made available to Premier Wen Jiabao's office.

3-5 March - 54 Cheung Kong students took part in the People’s Congress and CPPCC annual meeting
held in Beijing.

March - Cheung Kong Visiting Professor Sun Baohong was awarded the title of ‘Carnegie
Mellon University Marketing Professor’ in March.

24 March - The 2009 Cheung Kong Roundtable Seminar’ was held successfully in Shenzhen,
during which Cheung Kong Professors and around 70 SME leaders debated topics relevant to
‘Chinese SMEs Amidst Global Financial Crisis.’

26 March, The Cheung Kong Pioneering Management Forum was Held in Shanghai.This
forum was held with Shanghai business associations and Cheung Kong Shanghai alumni as
supporting partners.
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1 April - Fortune China published its ‘25 most influential business leaders in China’ list. Five
Cheung Kong alumni were on the list, they are Yu Liang of Vanke, Fu Chengyu of China
Offshore Oil Company, Shi Yuzhu of Giant Interactive Group, Ma Yun of Alibaba and Zhou
Chengjian of Shanghai Meters/bonwe.

10 April - Cheung Kong GSB announced that the new part-time Finance MBA program will kick off
in October 2009. This program aims to train top financial talents for China who have international
perspectives and can use the world's most advanced financial instruments for research, management
and practice.

10 April - Cheung Kong GSB Dean Xiang Bing was invited to deliver a speech entitled, ‘New Perspective,
New Minds and New Solutions' at the ‘60 Anniversary of People’s Republic of China speech series’
organized by the University of International Business and Economics (UIBE), Beijing. Dean'’s speech was

very well received by the audience.

15 April - 2009 Cheung Kong Business Pioneering Management Forum’ was successfully held in
Changsha, Hunan Province. This forum was co-hosted by Cheung Kong and the Hunan Provincial
Government which provided a platform for discussion among Cheung Kong professors and more than
400 entrepreneurs from Changsha-Zhuzhou-Xiangtan area.

15 April - A dialogue on ‘Spring in the Chinese Economy’ between Professor Mei Jianping and the Wall
Street Journal's Andrew Batson at the Beijing campus for an audience of English speakers based in
Beijing.

17-19 April - The '‘Boao Asia Forum’ 2009 annual conference was held, with the theme of this
year's conference being ‘Crisis and Asia: Challenges and Outlook’. Cheung Kong GSB Dean
Xiang Bing chaired a discussion session on the second day of the conference; with the topic
discussed being SME human resources, finance and development strategy.

23-24 April - The best known golf event among EMBA participants - the ‘5th Chinese EMBA
Golf Association Cup’ kicked off in Guangdong’s Dongguan. EMBA students from seven
business schools participated in the event. The Cheung Kong GSB EMBA team gained the

championship in the group match.

26 April - The '4th Central China Investment and Trade Fair’ was held in Hefei, Anhui Province.
Cheung Kong GSB Dean Xiang Bing took part and delivered a keynote speech entitled ‘The
Global Financial Crisis and China: Challenges and Opportunities”.
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4-8 May - Cheung Kong GSB's China CEO and CFO programs kicked off successfully in Hong
Kong. These courses are organized in concert with the London School of Economics and

Political Science, IMD and Columbia Business School. More than 60 CEOs from well-known
Chinese companies and financial institutions took part this week-long course. Managers from
different sectors had the chance to exchanges their experiences during the course.

12 May - Cheung Kong GSB Dean Xiang Bing was invited to deliver a speech entitled ‘New Perspectives,
New Minds and New Solutions’ at the ‘90th Anniversary of the founding of Nankai University".

13 May - Cheung Kong Open Lecture on Japan’s Way Out- The World Financial Crisis from a Japanese
Perspective’ with Distinguished Speaker: Daisuke Kotegawa, Executive Director for Japan at the
International Monetary Fund in Washington.

15 May - Cheung Kong Professor Liu Jing took part in the 2009 Guosen Securities Quantified Investment
Forum’ and delivered a keynote speech.

15-17 May - Cheung Kong GSB 2009 ‘leadership building CEO course’ started its first module on 'benefit
control’. The ‘leadership building CEO course' is one of Cheung Kong's new courses developed in 2009.
More than 30 company leaders took part in the course.

19 May - “1st Cheung Kong Real Estate Seminar’ was successfully held on the Beijing Campus. Invited
guests include Wang Ou, Director of REITs working group, China Securities Regulatory Commission,
Cheung Kong Alum CEO Feng Lun and Professor Mei Jianping from the Cheung Kong Real Estate
Research Centre. Topics discussed included the ‘Outlook on China's REITs Market".

23 May - Zhao Yong, President of the Alumni Association, and Cheung Kong Dean Xiang Bing
opened the second working group meeting of the Association in Beijing, and unfurled the
Alumni Association’s new flag.
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2 June - Financial Markets - The Rise of China and the London Opportunity - Date: Tuesday 2
June 2009 Alderman lan Luder, the 681st Lord Mayor of the City of London spoke on China
and London Financial Relations, saying that: despite the crisis, London remains a robust and
open capital-raising centre; London has advantages beyond its capital markets (location,

language, law); the rise of Asia is good for London and creates a win-win partnership situation.

6 June - Cheung Kong Professor Wang Yijing participated in an event entitled ‘Dialogue between
Zhejiang Entrepreneurs and Tianjin Binhai CBD'. Professor Wang told the audiences that Tianjin Binhai
CBD should develop into the service center of Northern China.

June - A breakfast seminar hosted by Cheung Kong Professor Li Wei and Citibank’s Mr. Thomas
Glaessner for 15 senior executives on the topic, US Financial Markets and Corporate Social Responsibility
Hosts, was held at the Grand Hyatt at Oriental Plaza.

12 June - Cheung Kong GSB Executive Education Program courses on ‘Cheung Kong Media Advanced
Degree Course’ and 'Mini-EMBA' kicked off on the same day in Beijing. More than 40 business managers
from the media sector and 30 from other sectors of pharmaceuticals, electronics, logistics, trade and

automobiles participated in the two courses.

12 June - Cheung Kong GSB Executive Education Program ‘Real Estate Advanced Management Course’
kicked off in Beijing. Trend of world real estate market and fundamental rules of this sector were
discussed at the course.

13 June - Jilin Alumni Club met, with Liaoning, Changchun and Shenyang alumni meetings

following soon after.

16 June - 2009 Cheung Kong Executive Roundtable entitled, 'How MNCs Can Best Weather
the Storm in China’ was held in Shanghai.

21 June - Cheung Kong GSB and China University of Science and Technology Alumni Innovation Fund
co-hosted a seminar and discussion event on financial markets and MBA education at Cheung Kong
Beijing campus. Cheung Kong Associate Dean Professor Liu Jing and Finance MBA Program Director
Cao Huining delivered the keynote speech. The event moderator was marketing professor Zhao Hao.

24 June - Economic Trends and Prospects in Korea and China (Lecture in Korean) was held on the Beijing
campus for senior Korean managers in China. The topic was Economic Trends and Prospects in Korea
and China: Putting Companies on the Path to Success with lecturers from the Korean Embassy and

Tsinghua University.

26-29 June - XCMG-Cheung Kong Leadership Building Course kicked off at Jiangsu Xuzhou. This one-
year course is tailor-made by Cheung Kong GSB for the XCMG.

27- 30 June - Marketing Model Elite Course kicked off at Cheung Kong GSB Beijing Campus. This course
was put together by the joint efforts of Cheung Kong GSB, Peking University Guanghua Management
School and The Wharton School of the University of Pennsylvania.
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29-30 June - Noted marketing scholars from U.S. and European universities joined with Chinese
colleagues to present their latest research and lay the groundwork for future cooperation at the
first annual Cheung Kong GSB Marketing Research Forum. Organized by Cheung Kong Professors
of Marketing Chen Yuxin, Chiang Jeongwen, Jing Bing, Sun Bachong, and Zhao Hao, the two-day
conference served as the inaugural event for the Cheung Kong GSB Customer Information Management
Center. The center’s goal will be to present cutting-edge research and methodologies in marketing
science to research communities within China.

4 July - Cheung Kong Dean Xiang Bing was invited to take part in the "1st World Think
Tank Summit’, where he delivered a speech on the topic of ‘global acquisition and sector

integration”.

6-8 July - 2nd annual conference of the Overseas Chinese Scholars Association in Management Science
and Engineering (OCSAMSE) was held in Shanghai. Cutting-edge topics of business operation and
management were discussed at the conference. Cheung Kong GSB supported the organization of this

event.

7-10 July - '2009 China International Finance Annual Conference’ was held in Guangzhou. This
conference was co-organized by the Financial Research Centre of Tsinghua University, Sloan School of
Management-Massachusetts Institute of Technology and Cheung Kong GSB. More than 500 experts
and scholars from universities and financial institutes home and abroad participated in the conference
which believed to the largest finance annual conference in scale and level of expertise in China. Several

Cheung Kong Professors shared their research findings at the conference.

8 July - Aviation Industry Corporation of China (AVIC) was included on the Fortune Top 500 list. The
Director of AVIC Lin Zuoming is a Cheung Kong EMBA alumni, and he studied in the 1st year's intake of
the Cheung Kong EMBA program.

13 July - ‘Cheung Kong - Mercer 2009 Chinese Firms Going Global HR Strategies Seminar’ was
successfully held on the Cheung Kong Beijing campus. More than 80 HR managers from several big

state-owned companies and SMEs participated in this event.

16-17 July - '2nd Cheung Kong Summer Financial Seminar’ initiated by Cheung Kong Finance Professor
Cao Huining was held in Guilin, Guangxi Province. More than 40 finance experts gathered in Guilin to
exchange and discuss latest academic findings of their areas of research.

19 July - Qinghai Provincial Government and Cheung Kong GSB signed cooperation
agreement to set up ‘advanced civil servant training program’. The signing ceremony was held
in Xining on the 19 July. The cooperation program will last for a year, under which Cheung
Kong GSB will train selected civil servants from Qinghai in the framework of the Cheung Kong
EMBA program. The aim of this agreement is to enhance the competences of civil service
through MBA training at Cheung Kong.
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20 July - Cheung Kong's “Go West" program, designed to promote high standards in MBA education in
China’s less-developed Western regions, kicked off its third annual session at the Lanzhou University
School of Management. The program, which took place over a four-day period, featured top Cheung
Kong professors teaching the latest concepts in finance, corporate accounting, management science
and organizational behavior to a group of over 100 of their peers from 25 MBA programs across Western
China.

21 July - Japanese Companies Modes of Operation in China (Lecture in Japanese & Chinese) took place
with the moderator being Mr.Hironobu Yasunaga (Media Manbu, General Manager) and speaker, Wang
Zhile (Research fellow of CAITEC, MOFCOM.)

28 July - Cheung Kong Finance Professor Zhou Chunsheng participated in the 2009 APEC SME Summit’
Bohai sub-forum where Zhou delivered a speech titled 'The Growth of SME and Capital Management.

31 July - ‘Cheung Kong Hi-tech Company Forum’ was held in Xi'an, Shaanxi Province. This forum is part of
the agreement signed between Cheung Kong GSB and Shaanxi Provincial Government on the provision
of a ‘Cheung Kong GSB -Shaanxi Top Talent Training Program’, and shows Cheung Kong's attention on
the Shaanxi's economic development. Cheung Kong GSB has established its representative office in
Xi'an city, aiming to support the economic development in Western China through the knowledge of

world-class business school faculty.

1 August - 2009 Cheung Kong Summit’ themed ‘The Rise of New Business Culture’ was held in
Wenzhou. This forum was co-hosted by Cheung Kong GSB and Wenzhou Young Entrepreneurs
Association. It provided a wonderful platform for discussion on how the Yangtze River Delta

can respond rapidly to the global financial crisis.
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3 August - Cheung Kong GSB successfully hosted a family business management seminar on the
Cheung Kong Guangzhou campus. The theme of this workshop was ‘Ownership Reform of Chinese
Family Business'. Teng Bingsheng, Cheung Kong Associate Dean and Associate Strategy Professor and
Finance Professor Zhou Chunsheng delivered speeches, summarizing structural features of Chinese
family business and proposing a number of effective management strategies and methods.

8 August - A 'Cheung Kong 2009 Pioneering Management Forum'’ was held in Hohhot, Inner Mongolia.
Cheung Kong GSB together with the government of Inner Mongolia co-hosted the forum. Cheung Kong
Dean Xiang Bing and Finance Professor Zhou Chunsheng exchanged opinions with more than 400

entrepreneurs from Inner Mongolia and explored ways to respond to global financial crisis.
8 August -Inner Mongolian alumni attended and met as a club on this occasion.
19 August - Yunnan Alumni Club met in Kunming.

20 August - 2009 Cheung Kong Summer Forum’ themed ‘New Perspective, New Minds and New
Solutions in the Midst of Crisis’ was held successfully in Kunming city. Yunnan provincial party secretary
Bai Enpei addressed the forum; Cheung Kong Dean Xiang Bing and Finance Professor Huang Ming
delivered keynote speeches to more than 800 participants from academia, business and media. At the
closing of the forum, two donation ceremonies were held, one for the "Yunnan Talents Training Program’

and the other for the "Yunnan Bo‘ai primary school'.

5 September - A Cheung Kong GSB family business seminar was held at the Shanghai campus.
The theme of this year's workshop was ‘modernization of family business management’.
Finance professor Zhou Chunsheng spoke about family business and family business
management in China and shared his research on the advantages and disadvantages of
business management by families. More than 40 family business leaders took part in the

seminar.

18-20 September - Cheung Kong GSB post-EMBA course was launched in Xi'an, Shaanxi
Province. More than 60 business leaders participated in the course where they got the
chance to hear and discuss philosophical questions about the ‘modern Western spirit and

enlightenment’.

September - Ten CEO program alumni and Dean Xiang Bing attended the Meeting of New
Champions organized by the World Economic Forum in Dalian . The attendees and Dalian EMBA
alumni met with speakers and panelists at a drinks reception the night before the forum started.
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12 October - Cheung Kong GSB's new offices and classrooms on the 20th floor of E2 Oriental
Plaza, Beijing, were put into use. At the opening ceremony, Dean Xiang Bing announced that
Cheung Kong GSB has entered into a new phase of development on the way to build Cheung

Kong as one of the ‘top 10 business school in the world'".

15-18 October - Cheung Kong GSB in cooperation with Swiss Institute of International Management
Development launched a course on ‘family business management’. The course attracted more than 30

top level managements from family businesses in China.

20 October - Cheung Kong CEO Program alumnus and New Huadu Group CEO Chen Fashu
announced he had established a philanthropic foundation focused on education, the New
Huadu Foundation, with a personal contribution of 8.3 billion yuan ($1.2b). Chen will head
the foundation, which will initially launch three programs: “Plan Meteor,” which will build
100 elementary schools and 100 middle/high schools in poor regions and disaster-hit areas
throughout China, to be called “"New Huadu Hope Schools”; “Operation Sunshine,” which
will give scholarships to 100,000 college students around China to help them finish their
education; and "Project Blue Sky,” which will offer career training programs and job-search
help to 200,000 college students.

21 October - Cheung Kong Professor of Finance Zhou Chunsheng participated in the ‘2009
International Investment Summit’. Topics discussed include: how Chinese SMEs can seize
investment opportunities after the global financial crisis; how to open more channels for

investment and how to gain knowledge on the rule of international financial market etc.

25 October - Graduation Ceremony for EMBA 15 and MBA 09 and the opening ceremony of
the 1st Finance MBA Program was held in Beijing.

4 November - 'The Quest for Global Dominance: A Roadmap for Companies’ with guest
lecturer Prof. Anil K. Gupta, Smith School of Business, University of Maryland took place on the
Beijing Campus.

7 November - Cheung Kong GSB study tour to Japan kicked off. More than 30 took part in the
13-day event. The Japanese business management models experienced on the trip inspired

students by bringing out their own comparative experiences.

16 November - Professor Wendy Dobson from Toronto University spoke to a select audience
on, 'What's Next for the RMB? Risks and Opportunities.” Wendy Dobson is Professor and
Director, Institute for international Business at the Rotman School of Management, University

of Toronto.
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18 November - ‘Financial Times China Forum 2009’, co-sponsored by FT Chinese from the

UK and Qingdao Municipality, was held at the Shangri-la Hotel. This conference was themed
“China: Economic Resilience in Turbulent Times". Cheung Kong GSB was ‘Academic Supporter’
at the Forum; Finance Professor Zhou Chunsheng participated in the forum and shared his
view on topics of recovery from globe financial crisis and the trends of China’s macro-economy.

19 November - The ‘Sohu Entrepreneur Forum’ was held in Beijing with the theme of
‘Recreate Business Competitiveness’. Cheung Kong GSB acted as '‘Academic Supporter’ to this
year’s Forum; Cheung Kong Finance Professor Zhou Chunsheng was invited to moderate a

discussion session on ‘Enhancing Domestic Consumption and Opportunities for Growth'.

November - BusinessWeek published a ‘list of the most influential Chinese’ compiled by
BusinessWeek's team of Beijing and Hong Kong-based reporters and editors. Cheung Kong
GSB alumni Jack Ma is on the list.

21 November - Cheung Kong Associate Dean Professor Teng Bingsheng spoke at the 2009
Best Business Model China Summit’. The theme of this year's summit was ‘Recovery: Rebuilding
Business Models in Crisis”.

5-6 December - Dean Xiang Bing took part in the ‘The 8th Chinese Business Leaders Annual
Conference'’ as keynote speaker. Dean Xiang Bing spoke about how to find a new way of “new
business culture” that could bring China to the next level, even while the world is recovering
from globe economic slowdown.
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December 4 - Cheung Kong GSB co-hosted the inaugural China-Japan CEO Forum in Beijing
under the theme “Share Wisdom, Prosper Together”. It was a timely opportunity for leading
Chinese and Japanese business people to share ideas, meet new business partners, and catch
up on the latest business trends in Asia’s two largest economies as the world's economy teeters
on the edge of recovery after miraculously avoiding a fall into an financial-crisis-induced
abyss. Forum participants discussed the incredible potential of China-Japan co-operation in
the business field -- if the two countries’ businesses cooperate and learn from each other, an

incredible commercial dynamism will be realized.

8-9 December - 8 Cheung Kong CEO class alumni attended this year’s Committee of 100

Forum in Beijing.

11-13 December - 'The 9th China Economic Annual Conference’ themed ‘China’s Post-Crisis
Economy” was held at Zhejiang University. Cheung Kong Finance Professor Huang Ming was

invited to the conference and delivered a keynote speech.
13 December - Guangxi Alumni club met in Nanning.

16 December - Professor Wang Yijiang and Professor Zheng Yusheng spoke at a seminar at
the Beijing campus on the topic of “Government and Enterprise cooperation: Policies and

Practice.”

23 December - TCL Chairman Li Dongsheng and Alibaba Founder and Chairman Jack Ma
were selected as 2009 Economy Award winners on a CCTV Annual Awards program.
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