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e  AMA Sheth Foundation Doctoral Consortium, consortium faculty, Leeds, UK, 2018

e Named as Global Council Member for the World Economic Forum 2014-2016; 2016-2018

e CKGSB Research Excellence Award, 2015,

e Sauder Research Excellence Award, 2010, University of British Columbia
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e Robert Lieberman Memorial Award for Teaching Excellence, Carlson School of Management,

University of Minnesota, 2001.
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