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Future watch: Advertising and consumers _—
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How do you make yourself heard abowe

v o the growing noise generated by

i- 1' ; ’ . ": "adwertising clutter”, as Dawid H.

Y.y -

1 5 A decades..companies have been paying
o ™ 4 “ big bucks...
1. ‘ .Lff! 7

MPD Watch: Charge card with optional credit facility a viable
alternative in today’'s market
Germany's TeamBank &G, a leaderin German
consumer credit with its 'easyCredit' brand, has found
another way to win owver credit-averse German

consumers to card usage Its recently introduced
sasyCradit-Card..

more headlines...
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Freedman of Inc. magazine calls it?"For

Euwromonitor China

FEvictor Chauhan0086 21 63726288 x119 Shanghai

Technical Support

Asia Pacific

[ f=in Pacific . Sw pport@=ummonilor. com . sg

+53 6429 0539305ingapore

Latest Reports

Consumer Lifestyles in Taiwan

Associated British Foods in Hot Drinks

Adult Mouth Care - Argentina

Analgesics - Argentina

ArcorSAIC-0OTC Healthcare - Argentina

Cadbury Stani SAIC - OTC Healthcare - &rgentina
Laboratorios Andrémaco 54 - OTC Healthcare - Argentina
Mrt Smoking Cessation Aids - &rgentina

OTC Obesity - Argentina

Witamins and Dietary Supplements rgentina

more reports...
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CONSUMERS

Category Watch: Bakery fast food leads the

way in slowing South Korea market
Continuing the vigorous global outlet

expansion of the last several yvears,
bakery fast food chain Dunkin' Donuts
has announced plans to open up to 100
tlets in South Korea by...
W Ly eu
N
end Watch: FMCG and the recession — how are consumers
of\food, drink and tobacco products responding?
7 'In this article picking up on client interest in the
impact of the downturn on consumers, we offer a

snapshot of the impact of the credit crunch on
consumer purchasing...

N

—

more headlines...
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Your Account Team

Euromonitor China

Evicter Chauhan 0086 21 6372 6288 x119 Shanghai

Technical Support
Asia Pacific
EAEiaPaciﬁc.Support@euromonitor.com.ﬁg
+65 6429 0590 Singapore
Latest Reports
= Avon Cosméticos Ltda - Cosmetics and Toiletries - Brazil
= Baby Care - Brazil
= Bath and Shower Products - Brazil
» Colour Cosmetics - Brazil
= Cosmetics and Toiletries - Brazil
= Men's Grooming Products - Brazil

= Oral Hygiene - Brazil

B LB DA T =M 5 R R 2K
Menu Search- B X KR
Text Search—KFER R

Browse Analysis— KiGFE#&R

l::ter EE% o Brasil EA - Cosmetice and Toiletries -

= Skin Care - Brazil

= Sun Care - Brazil

&

=

welcome, ceibslibrary

more reports...
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FEARCH IMDUSTRIES Brand Watch: Monster looms large as Coke Latest Reports
distribution system heralds new era of . Bavaria NV - Soft Drinks - Netherlands
arbonates .
. gertle juice O[J[JOI’tUﬁIt‘y" » Bottled Water - Netherlands

Monster dethroned Red Bull last vear as
the top =elling energy drink in the US
market, growing itz share from 20% to
22%, according to new data fraom » Fruitfvegetable Juice - Netherland=s
Eurcmonitor International.... = Functional Drinks - Netherlands

» Menken Drinks BW - Soft Drinks - Netherlands

! » Riedel Drankenindustrie BV - Soft Drinks - Netherlands
[ @ Channel Watch: Coca-Cola and McDonald’s refresh US drinks « BTD Coffee - Metherlands
deal

Bottled water » Carbonates - Netherlands

Functianal drinks s Concentrates - Netherlands
Concentrates
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RTD coffes

Asian speciality drinks

SEARCH COMPANIES

s BRTD Tea - Metherlands

I Global brand owner Improving preduct listing will help Coca-Cola maintain

i T more reports...
its leadership in the on-trade....

[ national brand owner
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Latest Reports

Global Soft Drinks Billionaires Club 2003: Top 25 Brands - jz
ey Ko Rk The Soft Drinks £
Country Reports — *SZ ‘/\ H i
Global Reports E{:I ﬁ‘Tllk-L:F-[/b %g_

Coca-Cola  Coca-Cola 37.7 1.4 1 1 ‘ﬁ‘ ¥ Vi o

& THE]; mFiRE—E
Fepsi FepsiCo 16.0 0.4 2 2 My N N 2h= S
Diet Coke Coca-Cola 8.9 -3.0 3 3 -Jﬁ\‘E‘lLﬁﬁ o -LJ:%1I ]sz_’ﬁ,j%

Co

Fanta ggca-CDIa 8.0 1.9 4 4 Carbonates ﬂé%$‘%
Sprite ggca-CDla 7.6 3.4 5 5 %_“\/k . }{—:]_:T—_E‘

Easter Einlayi 4.9 13.9 6 8 o 9y

on oldings 1
9 ‘Holdng carbonates 0
Gatorade PepsiCo 4.8 1.0 7 &

Tana Kraft 4.5 50 a ri
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[T Soft drinks Hong Kong, China Market Sizes
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- A~ Hong Kong, China Market Sizes

The reSUItS IISt @ a’ T Taiwan Market Sizes
China Market Sizes
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Bottled water
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Functional drinks

o e e e e e e
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~Reports
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Taiwan

China
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-ZUrTEnNCY Conwersions

-Current/censtant

-Walume conversions

Soft drinks - Off-trade Value RSP - RME mn 115,020.5 135,824.5 153,569.6 172,750.8|198,640.3|228,822.6

-Unit multiplier Soft drinks - Off-trade Volume - mn litres 24,071.2 27,989.8 31,880.1 36,011.5 40,463.3 44,466.3
-Growth Carbonates - Off-trade Value RSP - RME mn 25,051.5 26,111.7| 28,186.3 31,111.0 34,504.0 39,134.2
+]-Per capita/household Carbonatez - Off-trade Volume - mn litres 5,329.3 5,677.3 6,225.8 6,903.7 7,608.0 8,251.6
s Cola carbonates - Off-trade VWalue RSP -RMB | 43 525 5| 13 7409 14,457.7| 15,864.1| 17,545.1| 20,026.6

mn
*CHAMNGE SELECTIONS

iy Cola carbonates - Off-trade Volume - mn litres,  2,712.3 2,912.2 3,150.0 3,475.5 3,807.2 4,137.1
F Change Time Series _ _ - _
——— s EE%',::,:-,E carbonates - Off-trade Value RSP 11,814.0| 12,368.8 13,728.6 15,246.8 16,958.8 19,107.6
nge ypes
s l";'t':'rE;CD'E' carbonates - Off-trade Volume - mn 2,617.0 2,765.1| 3,075.8 3,428.2| 3,800.8| 4,114.5
5 dmm E_rlﬁ't’r""ege"ab'e juice - Off-trade Value RSP - RMB 27,403.6 36,281.3 43,785.6| 51,578.5 62,781.4 72,308.5
] Fruit/wvegetable juice - Off-trade Volume - mn litres 4,183.1 5,564.6 6,827.2 8,155.8 9,687.5 10,713.5
= Bottled water - Off-trade Value RSP - RME min 17,802.9| 21,662.4| 24,077.8 26,405.3 28,747.6 34,308.2
] Bottled water - Off-trade Volume - mn litres g,742.1 10,037.4 11,212.2 12,305.6 13,552.3 14,851.9
= Functional drinks - Off-trade Valus RSP - RMB mn 4,459.4 4,760.8| 5,324.0| 5,793.9 6,428.7 7,175.4
] Functional drinks - Off-trade Wolume - mn litres 569.0 615.5 674.8 725.1 767.6 307.0
ﬁﬁ‘ﬂﬂm ﬁ[% = Concentrates - Off-trade Walue RSP - RME mn 9,985.8| 11,061.5| 11,986.3| 12,912.4| 14,304.2) 15,716.1
] Concentrates - Off-trade Volume - mn litres 3.9 4.1 4.3 4.5 4.8 4.9
% = RTD tea - Off-trade Valus RSF - RMB mn 22,565.2| 27,545.3| 31,110.7| 35,146.6| 41,007.8| 48,033.0
= RTD tea - Off-trade Volume - mn litres 4,119.0) 4,856.6| 5,592.9) 6,466.7| 7,290.8] 8,177.7
III| uﬁiﬁﬁﬁg Fﬁ{ﬁ = RTD coffee - Off-trade value RSP - RMB mn 334.4 362.9 401.7 449.1 522.3 633.4
. v [ = RTD coffee - Off-trade Wolume - mn litres 22.7 25.6 259.0 32.8 36.8 40.8
S %J : - ; ) 3 )
E‘M\ ig [Kz\ =R ’:_ISI_'IE'” speciality drinks - Off-trade Value RSP - RMB | ¢ 55g 6| 31,736.4| 36,324.9] 41,356.0) 48,153.3| 55,879.1
Ay & Par, .
M E LEE Asian speciality drinks - Off-trade Volume - mn 4,208.0, 5,104.2 5,914.8| 6,818.00 7,718.0 8,606.8
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5 dmm E_rlﬁ't’r""ege"ab'e juice - Off-trade Value RSP - RMB 27,403.6 36,281.3 43,785.6| 51,578.5 62,781.4 72,308.5
] Fruit/wvegetable juice - Off-trade Volume - mn litres 4,183.1 5,564.6 6,827.2 8,155.8 9,687.5 10,713.5
= Bottled water - Off-trade Value RSP - RME min 17,802.9| 21,662.4| 24,077.8 26,405.3 28,747.6 34,308.2
L] Bottled water - Off-trade Volume - mn litres g,742.1 10,037.4 11,212.2 12,305.6 13,552.3 14,851.9
Xﬂ-%&ﬁé\i 1 Functional drinks - Off-trade Valus RSP - RME mn 4,459.4| 4,760.8| 5,324.0| 5,793.9| 6,428.7 7,178.4
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E Ttaly - mn international § 1,575,911.9) 1,633,690.6 1,721,178.9 1,795,793.4 1,810,451.7| 1,740,125.9
E United Kingdom - mn 1,836,574.0) 1,932,292.8 2,052,314.2] 2,165,452.0 2,224,872.5  2,140,308.0
international %
E G8 - mn international § 25,756,260.5 27,283,562.5 28,985,053.4 30,611,985.4 31,438,057.0| 30,592,805.6
Real GDP Growth
T Japan - % growth 2.8 1.9 2.0 2.4 -1.2 -5.2 4]'
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